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CANNED FOODS WEEK 


MARCH 1—8 1922 
“IT WILL HELP YOUR BUSINESS” 


NOW IS THE TIME! 
Now is the time to have every retailer in your territory 


display the Red, White and Blue Canned Foods Week 
streamer. 

Over 200,000 of these streamers have now been distribut- 
ed throughout the United States, along with general Can- 
ned Foods Week suggestions to dealers and ideas for 


special window trims. 


If, however, you know of any dealers who have not re- 
ceived their streamers please wire Roy F. Clark, National 
Chairman, 1739 H. ST N. W., Washington, D. C. 


os 


The Red, White and Blue Streamers Should 
Be In Every Retailer’s Window Today. 


THIS SPACE USED BY THE NATIONAL CANNED FOODS WEEK 
COMMITTEE THROUGH COURTESY OF THE AMERICAN CAN CO. 


ESTABLISHED 1878 eS 
) 
: 


PuONES: 
OF, PAUL 1140 & 4454 
t 


President , 

Vice-President, 
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Secretary, 


Brokers’ Committe, 
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NATIONAL CANNERS’ ASSOCIATION, 1739 H St. N. W. Washington, D. C. 


JOS. M. ZOLLER & CO., INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ suPPLiEs, BROKERS 


CANNED GOODS EXCHANGE 
Year 1921—1922 


COMMITTEES 

Executive Committee, 

3 Arbitration Committee, C. J. Schenkel, Frank A. Curry, 

3 Committee on Commerce, D. H. Stevenson, H. E. 
Committee on Legislation, E. C. White, Geo. T. Phillips, 


Committee on Claims, 


Hospitality Committee, W. E. Lamble, H. W. Krebs, 


Committee on Agriculture, William Silver, H.P.Strasbaugh, 


THE CANNING TRADE. March 6th, 1922 


IS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 

petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


PERSONAL, CHECKS ACCEPTED 


CANTON BOX COMPANY chicsco.i 
$ 2501 to 2515 Boston St. Baltimore, Md. : . cC.L. JONES & CO. : 
PACKING BOXES BROKERS z 
Made up or in Shooks. Cargo or Carload, r CANNED FOODS AND PRESERVERS SUPPLIES 3 
(We can serve a few more desireable accounts) 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


oo 


205-206-207 Phoenix Bidg. 
BALTIMORE, MD. 


John R. Baines. 
W..H. Killian.. 
Leander Langrall 
William F. Assau. 


Benj. Hamburger, Chas. G. 
Summers, Jr., H. Steel 


T. Preston Webster, Wm. 
Grecht, Norval E. Byrd. 


Jones, C. F. Butterfield, E. F. 
Thomas, J. O. Langrall. 


MADE BY THE, 


JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


Geo. N. Numsen, John S. Gibbs, 
Thos. L. North. 

Fred. W. Wagner, Leroy Lan- 
grall, R. S.Rightson, John W. 
Schall, Jos. M. Zoller. 


Robt. A. Sindall, Robt. A. 
Rouse, Jas. F. Cole. 
F. A.Torsch, Herbert C. Rob- 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
erts, J. A. Killian 


which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from soMd blanks which gives a cutting edge 
to two sides of the tooth. Hopper and discharge shoots are lined 
with white pine. ‘ 


Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 

Eli. Frank. 

Chas. ‘Glaser. 


THE 1921 DIRECTORY OF CANNERS 
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raises the temperature in our cans to the 


same degree with 50 per cent of the 
steam we formerly used”’ 


And turthermore,” says the foreman, 
“Our Peerless Exhausters reach a tem- 
perature of 206° in five minutes, and then 
with the steam valve barely ‘cracked’ 
operate continuously for a full mornings 
run, holding the temperature unvarying- 
ly on this very limited amount of steam; 
the heat in the immediate vicinity of the 
Exhauster being but a degree or two 
higher than the average heat of the 


room.” 
Other reasons why you should 
choose a Peerless Exhauster 


Saving of floor space owing to its rotary 
design; quick change from one size can 


Corn Washers 


to another while the machine is hot with 
no screws or nuts to bother with; a fool 
proof method of feeding the cans through, 
which prevents clogging and makes it 
unnecessary for many Peerless users to 
remove the cover from the machine for 
a full season; and the fact that Peerless 
Exhausters will fit into any line you now 
have or may install make a Peerless the 
only Exhauster you can afford to buy. 


Peerless Husker Company 


- 517 Cornwall Avenue 
Buffalo, New York 


Mixer-Silkers 


Syrupers and Briners 


Tomato Washers 
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4 
| Noteworthy Double 
Seamer 


It can no longer be truthfully said that we are handicapped 
through lack of proper equipment for closing Sanitary Cans. 
The tremendous strides in perfecting high speed Machines re- 
quiring a minimum amount of attention—first manifested at the 


Cleveland Canners’ Convention, and again at the last Atlantic | 


City Meeting—continued through 1921. 


Canners having a year’s experience with these Machines are 
loathe to displace them—the solution of Double Seamer annoy- 
ances being reached. 


The predominant features of ourequipment—tersely stated— 
comprise speed without spill —products of the most liquid charac- 
ter being handled at from 100 to 110 Cans per minute. Vo znter- 
ruption in operation—and the consequent elimination of “Spare” 
Machines, connected to cumbersome conveyors, monopolizing 
much power to operate and occupying valuable floor space. 
Reduction in waste from mashed cans and loss of contents—com- 
parisions of this saving show wonderful economies; and lastly, 
uniformly tight seams, insuring longer life for the filled Can. 


Canners dealing with us are assured of that measure of re- 
sponsibility necessary for the proper execution of all contracts, 
and derive the personal attention that our Officials can render all 
urgent matters, as against delays of concerns operating under 
the handicap of absentee ownership. 


SOUTHERN CAN COMPANY 
Baltimore - - - - Maryland 


“Southern Service Stands the Strain.’’ a 


| 
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BALTIMORE, MONDAY, MARCH.6, 1922 


The Book You Need! 


7 


Complete Course 


Every factory in the business should have a copy of 
this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
Published by 
THE CANNING TRADE 


WEEKLY REVIEW 


Canned Foods Week Receiving All Attention—A General Line of 
Canned Foods Being Shown—Every Section of the Country 
Seems to be in Line—Future Buying Hurt by Low 
Quotations—Shipping Goods Across the Conti- 
nent—Outlook for Good Business This Year. 


This week has been given up very largely to the big Can- 
ned Foods Week drive, and Baltimore is putting it on with real 
ernest. Both the brokers and the wholesalers have been at work 
on this, and the canners are right at their side, if not a little 
ahead of them, seeing that the display windows are attended to 
and that the retailers are featuring canned foods. As a result 
trading in this market has been sidetracked for the time being. 
This is in anticipation of increased business to come, and not 
without good reason, or expectations. 


Retailers are featuring the goods, some of our department 
stores putting on especially attractive sales of the goods, and 
what is most gratifying, they are showing an almost com- 
plete line of canned foods, not merely the staples or well known 
kinds. They have grasped the idea of telling the housewives 
how to bring variety into their daily menus by use of the great 
variety of canned foods. Naturally this catches the attention 
of the housewife who finds it troublesome to arrange new dishes 
ond agreeable changes in her daily routine of meals. Help from 
the retailer, along this line, is help indeed and the housewife is 
therefore the more ready to try canned foods. And once we get 
her to using canned foods of the heretofore unknown kinds, she 
will continue a greater user of the staples. For this reason we 
look for very decided results from this big Canned Foods Week. 
The time put in by all hands_this week, is therefore, well spent. 


And from all over the country come reports that the week is 
being put on in good shape—the most being made of the oppor- 
tunity. This big punch put into the distribution of canned foods 
cannot do other than result most favorably to the industry. The 
canners must not expect the demand to come ail in one big bunch 
with a great rush; it will be better if the demand starts grad- 
ually and increases as it goes on, because it will then take on a 
form of permanency, and that is what will count. That will mean 
a steady drain upon the supplies, eating into them in an imper- 
ceptible manner, but eating them up. Strength is gained only in 
slow growth, not in spasmodic spurts, and therefore we hope to 
see come from this week a slow but steady growth to a greater 
volume of consumption of these products. The whole country is 
aroused to canned foods as it has never been before, and after all 
that is all that was aimed at in this drive. 
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During Canned Foods Week in Louisville, at the time of the 
Convention, we were frequently stopped by citizens of that town 
and asked if or when they were going to give away the canned 
foods, and locally the same thing has happened this week. Num- 
erous men and women have stopped us to ask when and where 
they would give away the canned foods, and while we have an- 
swered, of course, that they are not giving them away, there is 
something in this that must be seriously considered. The trouble 
is that many drives of this kind are made and always samples dis- 
tributed freely. Just this week, for instance a well known cereal 
food producer is flooding the city with samples of its products— 
small in size but giving them a taste of the goods talked about; 
and during the parade here in Baltimore one or two of the can- 
ners distributed from their floats cans of goods. Men and women 
as well as the children risked life and limb to get these thrown- 
out samples. In foods the people want to taste the goods by eat- 
ing and if their wishes could be granted it would surely help mat- 
ters very materially. Another year the canners may prepare 
for this by running up a lot of No. 1 cans of the various prod- 
ucts for free distribution.. It forms cheap but the most effective 
advertising. This must be noted now and remembered, as one 
of the lessons from the week. 

As we have intimated news in the market is hard to find, 
because everyone is talking Canned Foods Week, and not prices 
nor buying. 

Interest has centered mainly in futures, and there is much 
comment on the street about low prices having been named by 
some brokers. It will be noted that New York City is stirred 
by the quotations of $1.17% on No. 3 standard tomatoes, stating 
that such figures have served to check interest in what little buy- 
ing was beginning to show itself. A writer in last weeks “The 
Canning Trade,” signing himself “Uplifter(?),” stirred the ire 
of a number of these low quoters, we are very glad to note, but 
we doubt if it stops them. Another writer notes that the acre- 
age on tomatoes will undoubtedly be held down to low point 
through the determination of the canners to pay but $12.00 to 
$15.00 per ton for this year’s crops, and it will be well if such is 
the result. It should be noted that California is going back into 
the tomato game on a large scale, having decided to increase its 
acreage of tomatoes from one thousand acres, as used last sea- 
son, to ten thousand acres this season. Other sections will no 
doubt increase their acreage over last season, and unless the 
goods can be packed at low cost, there may be some disappoint- 
ments this fall. We understand the Central West is not going 
to pay over $10.00 per ton for tomatoes, and just how the Tri- 
States can expect to compete with them if they pay as much as 
$15.00 per ton is hard to see. For it is intended to rigidly en- 
force the Maryland and Delaware law against the use of “puree” 
in canned tomatoes, and it might pay the industry to appoint its 
inspection committee to see that the law is enforced. 

It is said that corn is holding well to its prices, and re- 
sisting all efforts to break the prices to lower levels. Corn 
is going out steadily, though not in large blocks, and the sup- 
ply is quietly but surely dwindling. The corn canners have faith 
in their product, and can see that the present supply will all be 
gone before more can be produced. 

Peas are likewise going steadily into consumption and the 
supply growing visibly less. Prices here are holding well; in 
fact, the entire canned foods market is holdng firmly to prices 
and demand is increasing. California and Utah have come out 
with their prices on peas, and it is worth noting that they have 
entered the New York market with them. Just why they should 

seek to come clear across the continent with their goods, when 
they have so much intervening territory that they could so much 
better take care of, is hard to explain. We had hoped that the 
high freight rates had put a stop to this useless criss-crossing of 
shipments, but it would seem not. The canners must learn that 
the consumers will not longer pay any old price for its goods, and 
that when added freight charges are put on top of rightful costs, 
it may result in the goods blocking up the retailers’ shelves, 
to the detriment of the whole canned foods line. We sincerely 
hope that the industry has learned at least one lesson from the 
war-time prices: that merely because the goods are sold out of 
the canners’ warehouses does not mean that they are consumed. 
When they are sold at too high prices, the buyers, all along the 
line, are disgruntled because the goods move too slowly to suit 
them. They back up on the shelves and in the cellars of the re- 
tailers, and that is a big mistake. 

As we have intimated there are few or no changes in the 
markets worthy of note. The winter still lingers with us and is 
holding back the fruit buds in a way that gives hope for good 
fruit crops. There has been abundant snow and there is, there- 
fore, no need to fear drouths this summer, the soil being abun- 
dantly supplied with moisture. 


and good crops mean good quality. The growers will undoubt- 
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This should mean good crops, | 


March 6, 1922. 


edly meet the canners upon a fair basis of price for the crops 
and if the banks will relent a little and see the benefit of taking 
care of the canners, so that the canners may take care of the 
crops, the season will be a good one for all concerned. The bank- 
ing question is not favorable at this time, but all indications 
promise improvement. 


As Brokers View the Market 


Baltimore, Md., March 4th, 1922. 


Increasing interest in tomatoes for future delivery is very” 
apparent on the part of jobbers located at points widely separated, 
and the canners feel encouraged to expect activity in the market 
from now on. While the buying to date is not in large blocks, 
as in pre-war times, the number of medium size orders received 
this week shows that returning confidence in the outlook for 
business in 1922 is gaining a foot-hold that will grow as the sea- 
son opens up and tend to stabilize values as well as the demand. 
The immediate results of the nationally advertised campaign of 
Canned Foods Week are expected to show the great value of such 
educational movements toward creating a demand by housewives 
for a diversified line of foods in the daily bill of fare in their 
homes, instead of the day-in-and-day-out consumption of the 
same things that dad and the kids tire of after awhile, which will 
be well worth the cost of the campaign. Check up the results of 
the movement in your own home town, and follow it up with 
enough advertising, in various ways, to increase your sales, and 
the momentum gained wlll last throughout the season. Meantime, 
buy a car or two of future tomatoes to keep the business ma- 
chinery lubricated. We respectfully ask for your order next week 
for the sizes of tins that you are interested in. 


The three weeks’ test of the stability of the market prices 
for spot tomatoes, as outlined in our previous advices, is now 
about to expire, and the net result shows a tendency to stiffen 
up the quotations rather than otherwise, but no one can forecast 
with any degree of accuracy the market movements regarding 
them. Statistically, the market is due for some improvement in 
the prices, and there are three or four months ahead when the 
demand is usually quite large. Jobbers must be governed -in 
making their purchases by their own environments. Tomatoes 
bought at today’s quotations look like safe property to own. The 
demand is heavy for all size tins, but more specially for the No. 2 
tins, and the shipments are going to the same markets that have 
been buying here. Buy spot tomatoes conservatively and repeat 
your purchase when required. Let us have your order first of 
the week, if you will, and leave to us the selection of the goods. 

The season for canning herring roe is near at hand and all 
the spot roe being practically sold out, orders for the new pack 
are being rapidly booked at the prices quoted herein. The size 
of the pack this season depends, of course, on the extent of the 
run of fish, which is always problematical. Get your order 


booked now and feel content about results. The sales to date are 
satisfactory. 


Judging by the inquiries about peas for future delivery, in- 
terest in them is being shown by the jobbers who look to this 
market for their early supplies, fully a month or more before 
the new pack wilil be available from other canning sections. To- 
day’s quotations are more than reasonable, perhaps, and they are 
worth prompt attention. We have the same brands that have 
given you satisfaction, and we will expect your order, or, at 
least, your inquiry when you are ready. 


Spot peas are selling in small lots for prompt shipment, and 
the unsold stocks of most grades are almost sold out. 


Spot corn continues to be fairly active though not in the large 
quantities that were recently moved. The spring demand is ex- 
pected to be active and well distributed. 

For future delivery the buying of corn is slow at present, 
but it is expected to strike its pace by-and-by. 

Stringless beans were quite active again this week, and the 
unsold stocks are being cleaned up rapidly in this market. If 
wanted, it is advisable to send your orders the first of the week 
to be sure of getting them promptly. There are only five or six 
canners in Baltimore who have any of them left on hand, and 
their holdings are light. 

Spot spinach is so nearly sold out that it may be closed out 
next week, only a few Nos, 3 and 10 tins being obtainable here. 
Pick it up at once if wanted. 

. The situation on cove oysters is unchangéd and quiet. The 
demand for crushed oyster shells for poultry is a shade better. 


THOS. J. MEEHAN & CO. 
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The adjustable curling bar shapes the label to 
curve of can, permitting the use of varnished or 
light labels, and makes sure that lap end will be 
held by paste. This feature assures neat and tightly 
fitting labels. 


KNAPP MACHINE 


SPEED, QUALITY - ECONOMY 


of tomatoes in ten hours and never feel the load. 
Under test it has taken care of twice this amount 
without showing any signsof distress. Butalong 
with capacity, it secures a higher yield of pulp 
over any machine of prior type -- such a larger 
yleld that it will pay for itself in a short part of 


parts coming in contact with product are of cop- 
per and bronze (or monel metal ifdesired.) Made 
asa pupler only or in pupler-- finisher type. 
You should have an Indiana this season. 


GIVE YOUR PLANT A BETTER CHANCE TO PRODUCE 
PROFITS. 


Your plant will make more for you if equipped 
with devices that increase production, or enable 
you to get a larger amount of finished product 
from the raw fruit, or produce a higher grade 
product, or make it possible for you to cut down 
your pay-roll. Experience has shown that every 
piece of Langsenkamp equipment will do one or 
all of these things. Let us present the entire 
line to you in a very interesting booklet “‘Effici- 
ency in the Canning Plant’’ and pass on a state- 
ment of the results secured by a few users of 
Langsenkamp equipment. 


‘THE Knapp Labeling Machine speeds 

production, does the work of many 
expert hand labelers, and does it better. 
By all means get the facts about this 
time-saving, money-making machine— 
folder on request. 


Our service department will not only 
be glad to estimate your labeling and 
boxing costs without obligation but 
can assure thorough and efficient 
performance of all Knapp Equipment. 


GéOERED H.KNAPP COMPANY 


General Offices: Yonkers, N. Y., U.S. A. 
New York Chicago San Francisco 


CANNED FOODS WEEK Pp 
March 1—8, 1922 


130-132 E. Georgia St. Indianapolis, Ind. 


The Indiana Pupler will handle 10,000 bushels ! 
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The Markets -:- 


NEW. YORK MARKET 


Offerings at New Future Prices—Low Quotations from Balti- 
more—Utah Quotes Future Peas in New York—Tomatoes 
Threaten to Run Short—Report Says British Co- 
lumbia Salmon Canners May Buy Cans in 
England—Picked Up in Passing. 


Yew York, March 38, 1922. 


The Market—Additional opening prices.for tomatoes by Bal- 
timore dealers under country cannery. quotations, the announce- 
ment of opening prices for Utah peas and lower prices for 
the new salmon pack are the outstanding points in the canned 
foods market for the week. Baltimore brokers offer tomato 
standards at 55¢ for No, 1; 85¢ for No. 2; $1.17% for No. 3 and 


$3.50 for No. 10, f..0. b. cannery, and offer to arrange for ship- ° 


ment of assorted cars from the factories. The above mentioned 
prices cause some irregularity in the tomato market and future 
buying is of a hand-to-mouth variety. 


The opening prices for Utah peas received here by dealers 
today from the California Packing Corporation are as follows: 
No. 10 tins: No. 5 sieve, standards, $6.50 and No. 6 sieve, 
standard, $6.00. In No. 2 tins: No. 2 sieve, Petit Pois, $2.40; No.. 
3 sieve, specials ex. sugars, $1.90; No. 4 sieve, ex. sugars, $1.40; 
No. 5 sieve standard sifted, $1.15; No. 6 standard sifted, $1.05; 
seconds, 80c. There has been some call for future Wisconsin 
peas, and a number of the brokers report moderate business 
in this stock. Fair requests are heard of for asparagus and 
prices are well maintained, in view of the light supply. Dealers 
differ somewhat in their opinion regarding the tomato market 
inasmuch as prices for futures are irregular and dealers are so 
reluctant to take hold. Evidently, the canners themselves have 
little fear of the outcome, and possibly the opinion of the ma- 
jority of them may be contained in a letter addressed to The 
Commercial, of this city, by H. B. Messenger, of Federalsburg, 
Maryland: 

“That interesting time in the canned tomato situation is here 
when either the price must advance sufficiently to check buying, 
or stocks will be entirely gone from first hands.. 

“At the present rate, stocks will be cleaned up some time 
in March. Apparently nothing can slow down buying but a 
radical advance in prices, as nearly all goods going out are in 
small lots on which prompt shipment is urged by the buyer, 
so that it seems fairly evident that purchases are being made 
for immediate needs only, and as the heavy consumptive months 
are now approaching this sort of buying seems likely to con- 
tinue steadily, or perhaps increase. : 


“So that the distributor may now look forward to one of 
three things: Either he can buy at the present prices, provided 
he is able to do so before a change comes, or, he will buy at con- 
siderably increased prices later on provided he is able to find 
the goods, or, he must expect to be entirely without canned to- 
matoes for several months to come. It is up o him to decide 
at once which is preferable. 


“Any delay now will simply take away the first named alter- 
native and leave him his choice of two things only, in place of 
three: to buy stock at considerably higher prices with a fair 
chance that he may be unable to secure stocks at any price, or to 
go without until the new pack is ready in August or September. 

“There will be, of course, some packing of early tomatoes 
in July, but the quality of such goods is rarely, if ever, stan- 
dard, and they are not likely to compare at all favorably with 
the quality of the few remaining spot goods, which are as a rule 
full standards, worth at least 25 per cent. more for table pur- 
ee , than tomatoes packed with puree, or from early July 
stock. 

* _ The brokers and the wholesale grocers have put on the 
finishing touches for the work of Canned Foods Week. The re- 
tailers are arranging window, counter and shelf~displays and 
will unquestionably dispose of thousands of dollars worth of 


stock which will reflect to the good of the canned foods industry 
right up or down the line to the canning factory. 

“Spot prices for canned corn are $1.75 to $1.85 for Bantam, 
and $1.00 tor Maryland standard, while Maine fancy is listed at 
$1.60 to $1.65 and New York standard, $1.00 to $1.10. 

Old pack No. 10 Baltimore tomatoes sell at $4.75 for quanti- 
ties or smaller amounts go into consuming channels at $5.00, 
while for No. 3s, $1.60 to $1.65 is asked and No. 2s bring $1.15. 

Bean prices are relatively unchanged, as are sweet potatoes, 
yams, beets and other descriptions of canned vegetables. 

For canned fish, there continues to be considerable export 
demand, although this business together with the domestic trade, 
does not seem to be sufficient to hold up British Columbia salmon 
prices. Local brokers this week received information from Van- 
couver to the effect that British Columbia factory owners look 


‘for quite a cut in the price of future salmon, and in order to help 


take care of the decline in prices, are purchasing tins from 
Great Britain, which are said to be about half the price of tins 
made in this country. Possibly, the best reason for the predic- 
tion of price declines is the fact that future pack is expected 
to be extremely heavy, and the majority of the British Columbia 
canneries have made it a point to clean up their stocks so as 
to take care of the new pack. The California salmon can- 
ning factories are somewhat more optimistic, according to re- 
liable informants, and hold firmly their unsold cases of 1921 
pack, which results in shipments to the East being rather light 
trom California, dealers here purchasing only absolute require- 
ments. As a matter of fact, some quotations named on the Pa- 
cific Coast are as high as dealers ask in the Eastern markets, 
and for spot goods. Some agencies in New York are advanc- 
ing their prices, which will, of course, meet the downward re- 
vision when it comes time to do so for the present year pack, 
providing it is as large as looked for and demands the lower 
prices. 

A few holders of sardines, both first hands and local dis- 
tributors, are underselling the majority of other dealers and 
consequently they do the bulk of the sardine business at pres- 
ent, but those not disposed to meet the cut prices, firmly be- 
lieve in the future and are holding their merchandise in pref- 
erence to granting concessions. On the other hand, Maine can- 
neries have advanced their prices for keyless quarter oil sar- 
dines to $3.00 a case, which is 35¢ above the asking prices of 
some. 

Shrimp is said to be somewhat weak, although prices are re- 
latively unchanged, they being $1.15 to $1.35 for No. 1, and $2.30 
to $2.50 for No. 1%. For certain quantities, these prices are 
shaded. 

For canned fruits, business is almost entirely confined to 
spot shipments, and for a number of descriptions, the market 
is stronger and prices slightly higher. No. 10 pie fruits, are, of 
course, in greatest demand, and it is believed the need for this 
size for bakers will materially increase, due to the shortage of 
dried fruits which are said to be quite scarce this Spring. With 
this in mind, holders of bakers’ sizes of all kinds of fruits are 
not disposed to grant concessions, even though their orders are 
small at times, being of the opinion that the stock will grow in 
value in their warehouses, which is evidently true. Pacific Coast 
stocks of pineapples are quite low, and there is not an abundant 
supply anywhere. Apricots and pears, while taken in small lots, 
are firmly held and the market is considered steady. The same 
is true of berries, especially in No. 10 tins; peaches are in fair 
demand as are apples, cherries and pears. 

PICKED UP IN PASSING. 

A visitor in the market here was Harry L, Cannon, of the 
company bearing his name, Bridgeville, Del. While here, he 
made his headquarters with Jessup & Roberts. Still another 
visitor was Mr. Garrahan, of Garrahan Canning Company, Lu- 
zerne, Pa., stopping with Arnold & Montgomery while here. 

_Still others visitors included J. R. Brown, of Rochelle Can- 
neries, Inc., near Chicago, Ill.; their brokers in this city are J. 
M. McNiece & Company; N. L. Griffith, of Stittville, N. Y. Can- 
ning Company, who operate here through U. H. Dudley & Com- 
pany; O. P. Kleine, of McNeil & Company, Carpentersville, Il; 
their brokers in New York are Warmington, Times & Company; 
C. S. Bucklin, a canner of Phalanx, N. J., the latter “holding 
forth” at Seggerman Bros., Inc. 


FATHER KNICKERBOCKER. 
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Label Pastes 
For Canners 


> TINNOL The only strictly neutral 

Paste for labeling on tin. Sticks 
on lacquered or plain tin. Pre- 
> -vents rust spots. Does not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
sweet in any weather. All y 
for use. 


LABEL bea | 1608-CC This gum we 
recommend especially for use in 
the WORLD and similar 
makes of bottle Labeling machines 
for aiackiog labels onto bottles. 
MACHINE GUM For labeling on 
giassand wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affect 


gloss or stain Gaetano papers Al- 
ready for use 


LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 
Made copeetiy for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 

clean and highily concentrated 

adhesive, ready for use on the 

BURT and KNAPP and similar 

——- for difficult or varnish- 
abels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 

cardboard, burlap, etc. 
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Ship Your Canned Goods 
in These BETTER BOXES 


H & Standard Canned Goods 
Boxes are the perfect con- 


tainers: for all canned -goods . shipments. 
- Millions of cans have been shipped in them, 
to all parts of the country and they have al- 
ways arrived unscratched, undented and in- 
. tact at destination 
H & D Standard Canned Goods: Boxes are 
strong, lighweight and inexpensive.. They 
come folded flat for easy storage, yet are 
instantly assembled for. packing. A trial 
order will convince you of their superiority. 


at ae the above preparations ane acked in 55-gal. casks. 33-gal. 
10-gal. bees be 


peasant PASTE POWDER an — will make two gallons or 16 
pounds of pure white paste ready for use. Much better, stronger and 
smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will not stain. Can be usedon KNAPP or- 
other labeling machines. 

Packed in 300-Ib. barrels 150-Ib. barrels, 100-Ib drums, 50-Ib-drums 
25-lb. drums, 10-lb. bags. 


Ri D Corrugated Fibre 
Shipping Boxes 

: Write us Today for Samples and 
Prices Stating Quantity Required 


and Sizes and Number. of Cans to 
the Box. 


The Hinde & Dauch Pins Co., 
800 Water St. Sandusky, Ohio 


Canadian Address; Toronto 
King St. Subway and Hanna Ave. 


Made up with cold water. Two 


Lo r 3 gallons of thin paste or 2 gall f heavy paste. 
a 6 3 gallons n or ons 0 vy 
pounds wit 250-1b. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 
Samples for Test on Request 


CANNERS’ SEEDS 


FOR PROMPT SHIPMENT 


We have some moderate surpluses at attractive prices 


PEAS True to type, high grade Alaskas. 
Horsford’s Market Garden, Advancer, Abundance, Admiral, Green Admiral, 
Surprise, Perfection, Rice’s No. 13, Prince of Wales. 


CORN Northern Grown Shoepeg in Surplus. Stowell’s Evergreen, Early Evergreen 
Crosby, Country Gentleman, Narrow Grain Evergreen, Golden Bantam. 


TOMATO All Varieties. No Better Seed Grown 
Correspondence Solicited. 


JEROME B. RICE SEED CO., 
New York. 


Cambridge, 


- 
_—— 


10 THE CANNING TRADE. 


eee 


CALIFORNIA MARKET 


° 


Weather Has Turned Favorable to All Crops—Tomato Acreage 
Promises to be Large—But Small Changes in the Market— 
Some Lines Sold Out—Fruit Salad a New Article— 
California Celebrates “Olive Day’—Coast Notes. 


San Francisco, March 8rd, 1922. 


Weather Favorable—Weather conditions remain very much 
to the liking of fruit and vegetable growing interests in Cali- 
fornia and the outlook is excellent for large crops of good qual- 
ity products. Of course, it is much too early to crow, since there 
may be disastrous frosts later on, but the outlook at present 
could scarcely be improved upon. Warm rains extended all along 
the coast late in February, bringing the precipitation past the 
normal mark, while heavy snows have fallen in the mountains, 
insuring an abundance of water for irrigation. In many places 
in the high Sierras the snow is piled higher than for a great 
many years. Early peas were damaged by the cold snap in Jan- 
uary, but the losses were more than offset by the heavy rain 
which followed. Asparagus has been held back a little by cold 
weather, but is now coming on nicely, with the prospect that 
packing will be commenced almost as early as usual. The bud- 
ding of fruit trees has been retarded, which is a decided ad- 
vantage, since it removes the danger from frost. 

Peas—Opening prices on canned peas were expected last 
week from the California Packing Corporation, but they failed 
to put in an appearance. They will be out shortly, however, as 
the trade is desirous of getting busy on this line, with Eastern 
packers already in the field. The Corporation is out with open- 
ing prices on one line, however, having named prices on 1922 
pack of California olive oil. At the rate of three gallons to the 
case its prices in case lots are: One gallon, screw-top cans, 
$16.50; half gallon, $17.10; one quart, $17.70, and one pint, 
$19.50. 

Tomatoes—Great interest is being taken in tomatoes by 
growers in the San Francisco Bay district and the outlook is for 
a large acreage. Last year but one thousand acres were devoted 
to this crop in Alameda County, while the acreage this year 
premises to pass the ten thousand mark. Growers are expect- 
ing to receive about $15 a ton as compared with almost double 
this price last year. Much land has had a rest from tomato 
growing and the crop promises to be of good quality. 

The Market—Local market conditions are showing but little 
change since stocks here are exceedingly limited, with some 
firms flying the “sold out” sign. Few have any cling preaches 
or apricots and stocks of freestone peaches are getting very 
light. A hurry call for asparagus has come in from the Eastern 
trade during the week, but only small lots have been located. 
There is a strong demand for spinach, but little is to be had, 
since adverse weather conditions curtailed the full pack. The 
spring pack is late, with scarcely any canners operating as yet, 
and it will be several weeks before they can get started in 
earnest Cold weather damaged this crop and reseeding has not 
been possible in all cases. Even at that the pack for 1922 is 
expected to pass the 800,000. 

Fruit Salad a New Article—The packing of fruit salad is 
attracting considerable attention here and several concerns have 
entered the field, among these being the J. C. Ainsley Packing 
Company, the Pratt-Low Preserving Company, the F. G. Wool 
Packing Company, George E. Hyde & Co. and the Richmon4- 
Chase Co. Owing to the fact that the fruits used are grown in 
widely dicerent localities and ripen at different seasons, the manv- 
facture of fruit salad is a repack proposition. It consists of apri- 
cots, peaches, cherries, pears and pineapple. A splendid do- 
mestic demand has been worked up and considerable quantities 
are also being expected, the pack being offered in No. 242 and 
No. 1 cans. 

Olives—California Olive Day was observed by the California 
Development Association on February 23rd at a luncheon held at 
the Palace Hotel. More than two hundred business men attended 
the affair, including prominent representatives of the California 
Olive Association. B. B. Meek, of Oroville, acted as chairman 
of the day and sounded the keynote of the gathering when he 


declared that the industry had turned a corner during the past 


year, and a mighty sharp corner at that. J. J. Hoey, secretary 
of the California Olive Association, reviewed the educational 
campaign that has been carried on for the past two years and 
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stated that nutrition experts consider ripe olives packed under 
the new standards to be one of the most nutritious as well as 
one of tne safest of foods. C. H. Bentley, of the California Pack- 
ing Corporation, advocated standardization of the laws govern- 
ing the packing and distribution of olives. E. W. Ehmann, of 
Oroville, member of one of the largest olive packing concerns in 
the world, predicted that San Francisco would become the clive 
center of the world in the no distant future. 

Coast Notes—K. I. Bentley, president of the California Pack- 
ing Corporation, is making a tour of inspection of the properties 
of this concern in the Hawaiian Islands and reports are in cir- 
culation here that the Pearl City Fruit Company, Ltd., will be 
taken over. This concern, which is controlled by T. H. Davies 
& Co., operates a cannery at Pearl City, near Honolulu, and has 
extensive holdings of pineapple lands. Whil2 the output of. vhe 
California Packing Corporation exceeds that of any other pine- 
apple packing concern in the world ‘t has been found impossible 
to supply the demands of its trade and it is but natural that 
efforts should be made to secure additional acreage. 

The California stockholders of the Haiku Fruit & Packing 
Co., Ltd., held an informal meeting in the Merchants Evchange 
Building, San Francisco, on February 21, when manager A, F. 
Tavares, reviewed the operations of the past year. This concern 
packed 667,268 cases of pineapples in 1921, or about 32,000 cases 
more than during the preceding year, and manager Tavares esti- 
mated that the output for the present year would reach 800,000 
cases. President Joseph Durney made the declaration that pack- 
ers of Hawiian pineapple cannot possibly meet the demand for 
the sliced article during the next five years, even with new plan- 
tations and the expansion of old ones. On the other hand, he said 
that the consuming public was not educated on the advantages of 
crushed and grated grades and that an intensive advertising cam- 
paign had been decided upon. The general field condition of the 
Haiku holdings, he said, was about average. A larger acreaga 
will be harvested than ever before, but damage done by exces- 
sive rains a year ago will cut down the yield per acre. For the 
1923 crop there has been planted 850 acres, of which 372 acres 
is on virgin soil. . 

The annual meeting of the stockholders of the Virden Pack- 
ing Company was held at Sacramento, Cal., Feb. 21, following a 
banquet attended by stockholders from twenty-eight counties. 
The officers and directors chosen were: Charles C. Virden, Pres- 
ident; J. C. Good, Vice-President; James T. Doyle, Vice-President; 
A. F. Virden, Vice-President; F. S. Atkinson, Secretary; H. G. 
Brown, Treasurer; J. W. Eager, Charles S. Silva and J. H. Glide. 

The Anderson-Barngrover Co., of San Jose, Cal., manufac- 
turers of cannery machinery, purchased the plant of the Reedley 
Canning Company at Reedily, Cal., at the trustee sale held re- 
cently. The plant is a new one, erected at a cost of $300,000 and 
a recent estimate placed its value at. $225,000. The machinery 
soa plans to turn it over to some other firm in the near 

uture. 

The Ojai Olive Company of Los Angeles, Cal., in business 
for more than twenty years, has retired from the field. 

The Northern Califorina Wholesale Grocers’ Association, 
with headquarters at San Francisco, has elected officers for the 
ensuing year as follows: President, Samuel Lilienthal, of Haas 
Bros.; Vice-President, E. G. Williams, of Dodge, Sweeney & Co.; 
Treasurer, Sanford Newbauer, of J. H. Newbauer & Co., and Sec- 
retary, R. H. Bennett. ; 

“BERKELEY” 


CHICAGO MARKET 


Canned Foods Week Progressing Nicely—Canned Food Displays 
All Over This City—Co-operation All Over the Central © 
West—Missouri is Sold Out of Tomatoes—California 
Selling Some Tomatoes Here—Corn Hold- 
ing On—Peas Selling Slowly. 
Chicago, March 8rd, 1922. 


The weather is “snowy” but not too cold for shipping of can- 
ned foods and I understand that good distribution is the order 
of the day. 

Canned Foods Week is progressing quietly but resultfully, 
so I am told by wholesale grocers. 

The policy of Chicago wholesale grocers has been thorough 
and systematic. They have followed the plan outlined by the Na- 
tional Canned Foods Week Committee and began work early, 
about January Ist. 
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Sure 
Liberty 
Canners 
Salt 


THE COLONIAL SALT COMPANY 
Akron, Ohio. 


Atlanta Boston Buffalo 


Chicago 


PROGRESS 


The tremendous strides which have been made in improved canning machinery and equip- 
ment have resulted in a greatly increased speed in canning production processes, but the care re- 
quired to protect the food in these quick processes has greatly emphasized the need for sanitary 
cleanliness. 


The solution of this problem of required sanitary protection is already being adequately met 
in thousands of canneries by the use of 


Sanitary 
Cleaner and Cleanse’ 


—- The perdominant features of ‘Wyandotte’ Sanitary Cleaner and Cleanser are 
Ist-- Its ability to clean quickly, thoroughly, and clean. 


2d-- Its distinctive rinsing qualities which free containers and equipment 
from all foreign matter and the cleaner itself. 


3d-- Its absolute harmlessness to metal, to the product, or to the worker. 


in every 


Package 4th-- Its unusual economy. 


It is little wonder that these qualities are quickly establishing ‘‘Wyandotte’’ Sanitary Cleaner 
and Cleanser as the standard cleaner for all canning operations. 


IT CLEANS CLEAN. 
Order from Your Supply House. 
The J. B. Ford Co. Sole Manufacturers Wyandotte, Mich. 
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Their preparatory or preliminary work was to post their 
salesmen and have them get busy inducing retail grocers to co- 
operate and to stock up with a good assortment in order to have 
a variety and full line. Then they had them to sign co-operator’s 
cards and mail them to headquarters at Washington from whence 
they received by mail their banners and advertising matter. 

Then the wholesale stores were all decorated with banners 
and many houses sent out special window trims. All the wagons 
used by wholesale grocers were decorated with the big banners 
fastened on with long strips of sticky tape paper and it holds 
them tight in spite of wind or snow. ; 

Canned foods displays are to be seen all over the city. The 
chain stores have put in about 1500 displays and retail grocers, 
delicatessen stores, restaurants, etc., all through this 65 square 
miles of territory are conducting special sales. Then the suburbs, 
Evanston, Oak Park, Berwyn, Magwood, Forest Park, River For- 
est, East Chicago, Chicago Heights, South Chicago, Morgan Park, 
all suburban towns, are co-operating and pushing the sale of can- 
ned foods. 

I represent 13 States on the National Canned Foods Week 
Committee and I am in receipt of splendid reports from St. Paul, 
Minneapolis, Duluth, Milwaukee, Detroit, Grand Rapids, Indian- 
apolis, LaFayette, Peoria, Cairo, Nashville, Memphis, New Or- 
leans, St. Louis, Kansas City, Omaha, Des Moines, and, in fact, 
all throughout the district. 

Chicago sent in pledge cards from 60, retail grocers an 
if that alien tre ie the rest of the district there must 
be one hundred and fifty thousand retail grocers co-operating 
in this big sale. 

I realize that our organization was not perfect, for we had no 
money to work with and had to do the best we could without 
it until we could get some, but I think that we have done well, 
the condition of the times being considered, and that we have 
established plans and the nucleus of an organization in which 
a permanent annual selling campaign can be established. The 
work for the next campaign should be begun at once. — 

Tomatoes—Missouri has sold out of tomatoes practically and 
has none to offer. Indiana has very little spot stock left and the 
stock in the hands of wholesalers is small. 

Utah and California are selling some tomatoes here on a 
basis of $1.30 f. o. b. canneries for No. 2% standard, with a 
freight rate of about 30c a dozen to Chicago and other common 
points. 

Canned corn is still dragging with canners trying hard to 
maintain prices at 90c cannery for standard and buyers trying 
still harder to buy at a lower price, but as the article is not 
actually needed by buyers yet, they won’t advance their views. 

Canned peas are selling slowly in a small way, for there are 
only small lots to be had. 

In futures the contracting is quiet. A few tomatoes, some 
peas and a little corn have been contracted for. Indiana is pric- 


ing future tomatoes at: 
No. 2 Standard f. o. b. Indiana. $ .95 


No. 3 Extra Standard f. o. b. Indiana............ 1.00 
No. 3 Standard f. o. b. Indiana...............+++- 1.25 
No. 3 Extra Standard f. o. b. Indiana............. 1.35 
No. 3 Fancy f. 0. b. Indiana................... 1.65 


The Washington office of the National Canned Foods Week 
Committee has done splendid work in this campaign, an enor- 
mous amount of detail has been handled by it and the work has 
been well done. 

I have checked up on the work and find that the retail gro- 
cers all got their advertising matter, which was all mailed from 
Washington, in good time, with instructions how to use it and 
suggestions as to how to make a selling display in an attractive 
way. 

Those who subscribed to the national fund among the whole- 
sale grocers were justly served first, but as soon as it was found 
there was money enough all jobbers who were willing to co-oper- 
ate in the work were supplied and enlisted in the cause without 
requiring a contribution. WRANGLER. 


CANNING MACHINERY 


A.K.ROBINS & CO. BALTIMORE, MD. 


WRITE FOR CATALOGUE 
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MAINE MARKET 


All Maine Celebrating Canned Foods Week—Maine Canners As-. 
sociation Has Done Fine Work—Fancy Corn Gone— 
Some Golden Bantam Left—Future Blue- 
berries Interesting Buyers. 

Portland, Me., March 38, 1922. 

Whatever may be the success of Canned Foods Week in other 
sections, Maine is certainly celebrating in fine shape. Walkin 
up the principal retail streets today the writer was reminded of 
convention week in Louisville, with canned foods displayed in 
even the department and specialty stores. The Maine Canners: 
Association have worked very efficiently, and on March 1st there 
was not a banner to be picked up in this city, all being used for: 
actual display purposes. Grocery jobbers and retailers are put- 
ting great effort into the week’s work, and gratifying results 
must follow such a splendid movement. 


Fancy Maine Corn—Is sold out. While no definite arrange- 
ments have been made for 1922 pack, the canners will anticipate 
the season with more optimism than if there were large stocks 
on hand. There will not be a heavy acreage signed for the 
coming year, but otherwise the outlook is cheering. The last price 
made on spot fancy corn was $1.50 and this remains the nominal 
quotation, because there are no more goods, therefore no sales to 
establish a new price. Golden Bantam corn at $1.75 is offered 
at present, but stocks are growing very light indeed and present 
quotations are made only subject to prior sales. Yellow varie- 
ties other than the original Golden Bantam sell for $1.60, and 
all of this stock has been taken up now. Recent inquiries for 
goods at this price showed very small offerings Interest to- 
day centers around the best grade of corn which can be picked 
up now, selling at about $1.85—some times a lot brings $1.40 and 
sometimes $1.30, varying with the quality of the particular 
block concerned. These offerings have shown some very good 
bargains, and as such have been taken up promptly. The regu- 
lar extra standard grade brings $1.25. There is such a small 
amount of standard that it is not being put on the market ex- 
cept in answer to direct inquiry; the price is generally around 
$1.10 factory. 

Stringless Beans—Are again in evidence, many inquiries be- 
ing received during the past month. Any marked activity will 
result in cleaning up the small quantities offered. No. 2 is the 
only size on hand today, and this is quoted at $1.25 and $1.30. 

Future Blueberries—Are interesting both buyers and sellers 
this month, and a heavy business has already been done, subject 
of course, to approval of price when named. Canners have 
generally stipulated that confirmation of contracts shall be made 
within three days after announcement of price, a provision which 
is fair to both parties and a great help in getting right down 
to busness. Usually this price cannot be made until very near 
time to begin actual operations, and it is necessary to have ac- 
curate knowledge of sales before packing. Under the regular 
pro rata contract the packer is ethically restrained from any 
danger of over-selling, but should not be hampered by incom- 
plete SAP contracts from taking on other good business. 

Clams—Hold their own at $1.25 for 5-oz. and $2.00 to $1.80 
for 8-oz. There will be a small amount put up in 10-0z. cans, 
but this size is not standard with all packers. When offered 
these goods bring $2.25. 

Apple—Has experienced a fluctuating market ever since 
early in the season, but seems today to have reached stability. 
As is always the case, there are some lots to be picked up at 
less than the general quotation, but there are not many. Good 
No. 10 apple, sliced or quartered, is quoted today at $5.00. 
Some of this is put out in 6/10 all-wood cases, and some in the 
regular 12/10 crates. There is a little of the $4.50 and $4.25 
apple left in first hands, but these lots are not being forced on 
the market. Boston reports having bought Maine apple at low 
figures, but it is believed that these reports are hold-overs from 
the low prices of a few months ago. MAINE. 
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“We excel Our Labels 
inDesigns are the Highest Standard 
of Art is tic teri for Commereial Value. 


_Stecher Lithographic ©. 
Rochester, N'Y. 


SERVIC E 


alf a million dollars worth of well selected stock, 
constantly maintained, and an organization ; 

keyed up tothe theory that plant efficiency is meas- ; 

ured by the number of orders shipped on the day 

of receipt, accounts for Caldwell service. 


If you: need gears, sprockets, transmission machinery, 
Helicoid Conveyor or any of the Caldwell specialties prompt- 
ly wire Caldwell, or call up the nearest Link-Belt office. You 
will find Link-Belt Company offices in all principal cities. 


H. W. CALDWELL & SON CO. 
LINK-BELT COMPANY. OWNER 


CHICAGO, 17th Street and Western Avenue 

DALLAS TEXAS, 709 Main Street NEW YORK, 299 Broadway 
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THE AGRICULTURAL CONFERENCE AND THE 
CANNING INDUSTRY 
Address by ©. G. Woodbury, Director of Bureau of Raw Prod- 
ucts, National Canners’ Association, Washington, D, C., 
Before the Lowa-Nebraska Canners’ Association, 
Ames, Towa, February 15, 1922. 


The National Conference on Agriculture called by Secre- 
tary Wallace. of Iowa, at the President’s suggestion, was held 
in Washington during the week of January 23, This confer- 
ence was unique in several respects. Never before in our his- 
tory has a President of the United States spoken with such 
sympathetic understanding of our greatest and most funda- 
mental industry. Secretary Wallace. in commenting on Presi- 
dent Harding’s notable address at the opening of the confer- 
ence, pointed out that: ‘It included, first. a full recognition 
of the bad state of agriculture and the service rendered by the 
farmers. Second. it included a clear exposition of the im- 
portance of agriculture in our national life. Third, it con- 
tained an equally unequivocal demand for the right of farmers 
to co-operate in markezing. It stressed the need of better 
statistical information as to production and consumption, and 
suggested the wisdom of limitation of acreage of particular 
crops which were overproduced. It contained a vision of 
future transportation requirements, emphasizing the need of 
developing our waterways. It speke of the importance of add- 
ing to our cultivated areas anc increased areas of land as con- 
ditions would justify and make necessary. And, finally. it 
concluded with a tribute to the unusual knewledge and intel- 
ligence required for successful farming.” 


Agriculture and Allied Industries. 


That the Secretary of Agriculture has a clear conception 
of the relation between agriculture proper and the industries 
allied to it is shown in his remarks at the close of the confer- 
ence on the representation in the conference from related in- 
ustries: 

‘Some have suggesied, and rather vigorously, that in an 
agricultural conference it was not wise to call in representa- 
tives of related industries. I do not agree with that view. 
The representatives of the related industries speak for very 
truly related industries. They are a part of agricultural pro- 
duction. Who is the producer? We are in the habit of assum- 
ing that the farmer is the producer, but to the consumer it is 
not the farmer who is the producer, To the consumer of flour. 
for example, the producer is the composite of the farmer—the 
elevator man, the railroad, the miller. the wholesaler, the re- 
tailer—all of those people have contributed to the production 
of flour. In the case of meat, in the eyes of the consumer, the 
producer is the composite of the farmer—the railroad, the 
“stockyards. the commission men, the packers, the railroad 
again. the retailer, clear down to the delivery boy. 

“When we talk of doing things to improve our marketing 
system, to cheapen the cost of production and distribution. it is 
utterly impossible to hope for success without the co-operation 
of all of these agencies which make up the producer in the eyes 
of the consumer.” : “T think there can be no hope if 
there is a continual antagonism between the farmer and these 
various related industries which are essential to the market- 
ing of farm products. There is a conflict of interest in one 
way, but a mutuality of interest in another and larger way. 
Let me illustrate it in this way: Here are two farmers on ad- 
joining farms, one a grain grower and the other a stockman. 
The one man feeds all his own grain. and feeds in addition 
grain grown by his neighbor and many other neighbors. Now, 
between these two neighbors there is a certain conflict of in- 
terest. The stockman naturally wants to buy his neighbor’s 
grain as cheaply as he can. The neighbor wants to sell his 
grain to the stockman as dearly as he can. so there is a per- 
fectly natural conflict of interest exactly as there is between 
either of them and the related industries with whom they deal. 
But when it comes to consider mutual interests, these genle- 
men stand together just as the farmers of this nation and these 
related interests must stand together in the larger affairs in 
which heir interests are mutual.’’ 


The Canning Industry and the Conference, 

Of special interest and significance to the canning industry 
is the fact that representatives of the industry were invited to 
sit as delegates to the conference. Through assignment to 
important committees these representatives took part in the 
deliberations of the conference and assisted in formulating the 
recommendations. In no clearer way could the canning indus- 


try wish to have emphasized the close and vital relation be- 
tween canning and agriculture. 
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President Moore emphasized this organic relation in his 
notable address before the Tri-State Packers’ Association at 
Philadelphia in December. The fact is that the canning in- 
dustry is not merely related to agriculture, but it is in very 
large measure itself an agricultural industry. The canner 
provides the means whereby a part of the food grown by the 
farmer,is saved from the season of production and made avail- 
able during the season of non-production. Every factor which 
contributed to the agricultural depression and which caused 
the present economic crisis in the farming industry, contribute, 

likewise to the depression in the canning industry and helped 
bring about the present economic crisis which canners are ex- 
periencing. Recall the points in President Harding’s address 
already mentioned, and note thatithe situation of the canning 
industry is so nearly identical that ‘‘canning’”’ could be sub- 
stituted for “agriculture” without changing the utter truth of 
the situation as portrayed. The present state of canners and 
the service rendered by the industry is parallel to the present 
state of agriculture and the service rendered society by farmers. 
The importance of @ach in our national life is the same, in kind 
if net in degree. With respect to agriculture, the need for 
better financing. the right to co-operate in marketing, the need 
for better statistical information, the relation to transporta- 
tion problems, and, finally, an expression regarding the unusual 
knowledge and skill required for success—these were some of 
the high points of the President’s address. Do they not apply 
to canning precisely as they apply to agriculture? 

This identity of economic interest was the point upon 
which the work of the canning industry’s representatives to 
the Agricultural Conference was brought to bear. ‘Their suc- 
cess in establishing this sound conception is recorded in the 
two following quotations from the reports of committees, which 
the conference unanimously adopted. The first is from the 
report of the Committee on ‘Foreign Competition and De- 
mand,’ paragraph 2: 

“Whereas grain now receives a preferential freight rate 
when intended for export, Therefore be it resolved, That the 
Conference recommend to the Interstate Commerce Commis- 
sion that it investigate the advisability of extending such pref- 
erential rates to other agricultural products for the purpose 
of promoting foreign trade.”’ 

The second quotation is from the report of the Committee 
on ‘Marketing of Farm Products,” paragraph 3, under ‘‘Mar- 
keting Cost Studies and Improved Business Methods”: 

“3. A Greater amount of co-operation and a higher de- 
gree of co-ordination of the various agencies which handle, 
manufacture, conserve and distribute agricultural products is 
desirable, and should be encouraged by the State and Federal 
governments, with due regard to the interest of all the people.” 

The National Conference on Agriculture was called in 
order that the administration and the Department of Agricul- 
ture might receive the assistance of a thoroughly representa- 
tive body in formulating a sound, definite, national policy for 
agriculture. The foregoing was approved as one of the items 
in such a policy. Is it not significant? Does it not suggest 
that, perhaps, the way by which real progress may be made is 
for the canning industry to realize and to proclaim its economic 
identity with agriculture and to insist on having the same 
rights and privileges under the law to meet the difficult prob- 
lems of marketing, to co-ordinate its scattered units and form- 
ulate a joint program for harmonious action—the same rights 
and privileges which may be accorded to any other body of 
producers of food? 


Other Activities of the National Canners’ Association. 


I wish that there were time to tell you in detail of a num- 
ber of other activities of the National Canners’ Association. 
I wish still more that there were someone else here who could 
tell you about the various ways in which the Association is serv- 
ing the canning industry, much more effectively than I could 
tell you even were the time at my disposal. Most of all I wish 
that every canner could himself spend a week or two weeks 
at the Washington headquarters. in the offices and in the 
laboratories, could read all the correspondence, could study 
and become familiar with the details of the vast amount of 
work which is going on—the service the industry is receiving 
in a score of directions which it is impossible to summarize 
properly in a ten-minute address. 

The National Canners’ Association is a business proposi- 
tion. The great object of the Association is to promote the 
general welfare of the industry, and by so doing to bring about 
an increased consumption of canned foods. This result can be 
secured only by winning the confidence of the consumer. The 
Association investigates all complaints involving canned foods, 
since each of these reflects adversely upon the whole industry. 
These investigations reveal the ignorance and, at times, the 
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the can manufacturer. They are simple, strong and 
speedy. One machine serves a line. They have been 
tested for five years under actual working conditions 
and proven 100%. They are the one-to-a-line 
machine. In the can shop If5 cans a minute is the 
speed. In the cannery they seal 80 to 130a minute 
on liquids semi-liquids and syrups. 

If you will just talk with a user of these machines 
you will use no other. The machine itself is its best 
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actual misrepresentation involved in many of tha published 
criticisms. 


Investigations of Alleged Illness. 


The practice, once so common, of blaming canned foods 
for all digestive troubles has in large measure been corrected 
by the Association’s investibations. A large proportion of these 
alleged poisonings have been found to have arisen from faulty 
diagnoses, incomplete clinical data, or attempted extortion or 
blackmail, The Association has saved its members many thou- 
sands of dollars by revealing the real facts in these cases, and 
by a follow-up with the newspapers is doing much both to 
prevent hasty publication of misinformation, and to counter- 
act the unfavorable publicity obtained when prevention fails. 


Research. 


Among the problems receiving attention from the Re- 
search Laboratories, the black discoloration in corn, hominy 
and sweet potatoes is of special interest to many canners. In 
the case of sweet potatoes, I understand that the practical 
problem has been solved. In hominy, the cause of black has 
been pointed out, certain predisposing causes ascertained, and 
a modification of methods of manufacture has been suggested 
which is expected to remove a good deal of the difficulty. 

Other projects which are in progress, or on which publica- 
tions have already ‘been issued, include a study of influence of 
weight of tin coating on the amount of tin dissolved by food, 
and the causes of pinholing, acidity of foods, rate of heat pene- 
tration in different varieties of food in containers of various 
sizes. thereby determining the temperature and time necessary 
for sterilization, and a study of the thermal death-points of 
resistant bacterial spores, especially those known to cause spoil- 
age. The Association has given assistance, also, in solving a 
large number of problems for individual canners. 


Through the initiative of the National Canners’ Associa- 
tion an exhaustive investigation is being carried on of the 
whole problem of botulism, under the auspices of the School of 
Preventive Medicine of Harvard University, the University of 
California, Leland Stanford University, and the University of 
California. The United States Public Health Service and the 


California State Board of Health have also rendered important 
assistance in the conduct of these investigations of such vital 
importance to the entire canning industry. 


CHICAGO.ILL. 
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“THE MODEL SHOP” 
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Traffic. 
A co-operative effort is being made to secure lower freight 


rates on canned foods. A brief has been prepared by Associa- 
tion counsel, setting forth the hardship inflicted on the canning 
industry by the present high rates, the effect on prices to the 
consumer, and the resulting diminished consumption of canned 
foods. The brief will show the close relationship that exists 
between the agricultural interests of the country and the can- 
ning industry. This relationship is emphasized in several of 
the resolutions of the National Agricultural Conference, espe- 
cially those which bear directly on the question of the effect of 
high freight rates on agricultural prosperity. A hearing is 
being held today on this important matter before the Inter- 
state Commerce Commission in Washington, 

The work of the Association in regard to arbitration, food 
standards and co-operation with food officials is well known to 
most canners. The work in connection with promotion of ex- 
port trade in co-operation with the Department of Commerce 
promises to be of special value as conditiens of world exchange 
return toward normal. 

An important undertaking to which attention is being now 
given is the matter of more extensive co-operation with physi- 
cians and health officers. When public health officers and the 
medical profession generally have a more complete knowledge 
of the scientific research underlying the canning of food, the 
present prejudice due to ignorance will be dissipated and in its 
place will be developed a confidence in the wholesomeness of 
canned foods warranted by the actual intrinsic quality of the 
products of the industry. 

Raw Material Research. 


This is the phase of the National Canners’ Association 
work with which I am directly associated. The idea underlying 
the organization of the Bureau is to make more effective in the 
service of the canning industry the work of all those agencies 
and institutions which are tending to increase the yield, im- 
prove the quality and conserve and protect the future supply of 
the raw products upon which the industry depends. 

With fruits, vegetables, milk and meat products, the prob- 
lem is largely one of more efficient and scientific production, 
improving the quality, increasing the yield, and lowering the 
cost of production of raw materials. 

As we have stated elsewhere, ‘‘the raw products prcblem 
for fruit and vegetable canners is the problem of low yields 
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IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


FRED STARE 


said at the 
PEA SECTION 


at Louisville 


ZASTROW 
MACHINE CO. 


Inc. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 
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GEO. W. ZASTROW 


What would you think of a dairyman who for want of an 
additional cream separator crowded his one separator far be- 
yond its capacity and thereby lost 10 to 15% of the butter fat 
which went out with the skim milk? 


I want to emphasize this point of saving money through 
preventing loss or waste. 


In 1920 Factory No. 5, if their cost was no lower and they 
sold their output for the same range of prices, would have 
made $1.77 on each 110 doven. They packed 27,150 cases in 
19:0 and at .017 per doz they would have made $961 00 
or lessthan the brokerage on their sales; but in 1921 after 
buying another Grader and packing only 17,000 cases, their 
profit would be $12.56 per 100 dozen, or $3270.40 You will 
note they made $3.12 on . 1’s against 72c the year before, 
$10.08 on No.2’s instead of $6.23 and $7.98 on No. 3’s instead 
of $6.46 ane lost only $8.62 instead of $11.64. 
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per acre and how to increase them; of improving production 
methods and lowering production costs; of low quality of raw 
material and how to improve that quality to make possible a 
better finished product; it is the problem of getting more ton- 
nage from less acreage; it is the problem of better seed stocks, 
of control of plant diseases and insect pests; of developing 
better rotations; of instituting a system of canning crops agri- 
culture which will mean a steady increase in the crop-produc- 


ing power of our soils instead of a steady decrease in this © 


capacity; it is the problem of securing improved canning varie- 
ties of corn, peas and other raw products. more resistant to 
unfaverable weather conditions, and better adapted to the soils 
and the rainfall, and the temperatures of the various regions 
where they are to be grown.” 

With corn, evenness of ripening is of the highest import- 
ance to the canner. The crop which comes in some too ad- 
vanced, some too milky, many ears not half filled out, many 
husks containing only nubbins, most ears wormy and moldy, 
is an exasperation to the canner and means a pack which, to 
say the least, will not be notable either for its high quality 
or low cost of packing. 

The primary purpose for which I have come to Ames is 
to confer with a committee from your organization and with 
the authorities of the Iowa Agricultural College regarding the 
further development of the spiendid work which the College 
has already started on the problems connected with the im- 
provement of canning crops. President Pearson presented the 
need for a constructive national policy in agricultural research 
in an address before the recent Agricultural Cenference in 
Washington. We know that he is keenly alive to the need 
for additional werk in this field, and we are sure that we can 
count upon the fullest possible co-operaiion from this great 
institution in solving the raw products problems of the Iowa 
canner. 


IS THE WHOLESALER FAILING AS AN AGENCY 

We take this from the Grocery World (Philadelphia): 

“The Philadelphia wholesale house of Reeves, Parvin & Co. 
has announced that so far as their Philadelphia store is concerned 
they are going out of business. The reason is that they can’t 
make the business go. According to F. B. Reeves, Jr., who has 
been endeavoring to run the business, conditions in the jobbing 
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business have changed so much in the last two years that it 
seemed impossible to make any profit. He admits doing busi- 
ness at a loss for that length of time. 

“Well, what are the conditions under which it is impossible 
to make the wholesale grocery business go? Notably the in- 
crease in chain grocery stores, which buy over the jobber’s 
head, and the increase in the strength of the retailers’ co-opera- 
tive organizations, which buy over the jobber’s head. Still, the 
other wholesale grocery houses are managing to stick. Thera 
is an advertisement in this issue of the sale of one up-State 
business, but the Philadelphia jobbers are all on their feet save 
Reeves, Parvin & Co. It is regrettable that this formerly strong 
and substantial institution should have found itself unable to 
meet the changed conditions. In the old days, under the man- 
agement of Francis B. Reeves, Sr., this Philadelphia store flour- 
ished like the green bay tree. Now it is defendant in a $96,000 
suit over a broken sugar contract, which suit, incidentally, it 
will lose, and the Philadelphia store is dropping out of business. 

“It would not be fair to say that co-operative buying or- 
ganizations and chain stores forced this concern out of the Phila- 
delphia market, because the quality of the management, whether 
good, bad or indifferent, naturally has an influence when a busi- 
ness gives up. Nevertheless, it is one of the striking signs of the 
times, for it bears directly on the question we have often dis- 
cussed, viz.: what is the jobber’s real efficiency under present 
trade conditions? It seems a reasonable conclusion that Reeves, 
Parvin & Co. are retiring from business in the Philadelphia ter- 
ritory because they have not been able to show any efficiency 
at all to the retailers here. At least they have evidently been 
unable to convince the retailers that they were showing them 
any efficiency.” 
IS THE ART OF SALESMANSHIP LOST TO CANNERS AND 

BROKERS? 
By “Old Ram.” 

Canned Foods Week is going to accomplish much with the 
canners and all distributors of canned foods. 

Canners are beginning to realize that it is not only neces- 


sary to produce, but it is also essential that proper attention be 
paid to intelligent distribution. 


It is incumbent that the canner pack a quality product. To 
pack a quality product and sell it “in the drove,” is much like 


Did you see the MONITOR Midget Pitter at Louisville ? Its the baby of the 
MONITOR Pitter family, the newest thing, does 300 to 400 cherries a minute, sells 
at a low price but is of the same model and the same materials as the other well 
known MONITOR Pitters. 


If your capacity is not large, this machine will fillthe bill and save you money. 
Ask for printed matter. + 


Canadian Plant 
HUNTLEY MFG. CO., Ltd. 
Tillsonburg, Ont. 
} MARCH 1—8, 1922 


P. O. Drawer 25 


HUNTLEY MFG. CO. 
SILVER CREEK, N. Y. 


SUPPORT CANNED FOODS WEEK 
IT WILL HELP YOUR BUSINESS 


REPRESENTED BY 
A. K. ROBINS & CO. 
Baltimore, Md. 
snows 
BERGE 
San Franciscy, Calif. 
M.T. WALSH MFG. CO., 
Milwaukee, Wis.. 


& 
Be 
: 


= 


March 6, 1922. THE CANNING TRADE. 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting 


Tables, Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable: 
If your dealer doesn’t handle, write for catalogue and prices. 


LA PORTE MAT & MEG. CO. —— 


Max Ams Double 


The other machines in our complete line 
are just as good as our Double Seamers 


THE MAX AMS MACHINE CoO. 


101 Park Avenue, New York City 


CHICAGO OFFICE: : Chas. M. Ams, Pres. 
20 E. Jackson Boulevard 


MANUFACTURED BY 
ce c 
ad 


20 THE CANNING TRADE. 


the practice of shoveling stale air over the garden fence. 

ls salesmanship a lost art? 

It would seem that the canners and brokers are more men of 
the class of order-takers than fully paid business men as they 
would have it appear. 

A waiter is commonly known as one who passes along the 
commedity desired without any effort whatsoever of increasing 
sales or indicating the advantage of preference. 

Have the rank and file of brokers fallen to this state of 
waiters instead of salesmanship? 

Have brokers become merely order-takers and nothing more? 
If so, they are not worthy of their hire. They should either not 
be employed or should be paid according to their accomplish- 
ments. The usual compensation as skilled laborers. 

If the premises are correct it is nobody’s fault, but the 
canners. Possibly Canned Foods Week will develop some of the 
ear-marks of salesmanship among canners and brokers, and it 
is hoped, if such is the case, that the seed thus propagated 
will bring fruit one hundred fold. 

Let us hope out of the many benefits that may accrue from 
a Canned Foods Week campaign that the canners will cease to 
be only waiters and order-takers. 

When the lost art of salesmanship regains the position it is 
justly entitled to obtain, this will bring success to the canning 
industry next after the canner learns to pack nothing but quality 
products. 


THE QUESTION OF REDUCED RAILROAD RATES 


Canned Goods Exchange Passes Important Resolution—The 
Preamble, 


Feb. 25th, 1922. 
Gentlemen: 


It is a well recognized fact that business in this country can- 
not return to normalcy, nor labor enjoy full employment until 
a material reduction in transportation rates is had. 

It is equally well recognized that this cannot occur until the 
railroads are permitted to deal with their own labor problems 
the same as every other industry which has been forced to cope 
with its re-adjustment problems. It is unreasonable and unreal 
to expect that railroad labor may retain war-time working con- 
ditions while all other labor has accepted the inevitable. It 
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is for the ultimate good of the greatest number that all classes 
of labor and business should make their sacrifice toward the 
full restoration to full time employment. 

_ It is with these stern facts in view that we present for your 
serious consideration the enclosed resolutions adopted at the 
regular meeting of the Canned Goods Exchange on February 
14th. If you agree that Congress should promptly take steps 
to amend the Transportation Act so that the legal restrictions 
which now prevent the railroads from reducing their rates with- 
out forcing them into receivership can be removed, will you not 
add your influence to the movement by having your organization 
pass similar resolutions and send a copy of them to the repre- 
sentative of your district in Congress, as well as to your Sen- 
ators? 

It is only by the combined co-operation of all interests 
concerned in the growing and canning of foods that the serious 
attention of Congress can be secured for this matter. — 

Very respectfully, 
THE CANNED GOODS EXCHANGE 
of Baltimore, 
Test: Wm. F. Assu, Sec’y. By: John R. Baines, President, 

Resolution Adopted at Meeting February 14th, 1922. 

WHEREAS, The American people are burdened by high food 
costs, while the producer thereof, both canner and farmer, have 
suffered serious losses resulting from their sales of food at low 
prices, 

AND WHEREAS, This is unusual, unsound and tends to 
prevent a return to normal conditions. 

AND WHEREAS, Of the many disturbing factors contribut- 
ing to the business depression which have continued since the 
armistice, the one remaining and outstanding factor now re- 
sponsible is the excessive charges by transportation lines—rail- 
ways, etc., whose rates and charges are fixed by the Interstate 
Commerce Commission. 

AND WHEREAS, Transportation lines of the United States 
claim that reduction of rates is impossible without incurring 
bankruptcy, while the present compulsory (legal) operating con- 
ditions control the transportation costs. 

AND WHEREAS, All other industries have been forced to 
re-adjust their costs and charges or prices, and assume their 
losses. 
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instrumnents 
For The Canning Industry 


Tycos Hydrometers and Engraved Steam Thermometers for laboratory use, 
Tell Tale Thermometers for Exhausters, Open Bath, Retort Processing, Ther- 
mometers and Recorders and Boiler and Engine Room. 


OSs temperature 


Zycos Recording Thermometers--Give printed records of temper- 


atures at all times when used on Retort Kettles, Corn Cookers, Continuous 
Cookers. 


Zcos Retort Regulators---Maintain the temperature and pressure in the 
retort regardless of variable boiler pressure found in many plants. 


Fyeos Self-Acting Presssure Regulator---Con- 
trols steam supply to retorts without aid of air, motor 
pressure, electrical or other outside motive power. 


Automatic, self-acting, dependable. 


Type “P” Regulator---Automatically shuts General 

off or admits steam to keep temperature at desired 4 Industrial Catalog 
point in Corn Cookers, Pea Blanchers, Exhaust Boxes of 
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BE IT RESOLVED, That it is undemocratic in principle to 
create by law a privileged class or to protect by statute any 
class or industry, to the detriment of the majority of the com- 
munity, and that we, The Canned Goods Exchange of Baltimore, 
in regular meeting assembled, call uppon the Congress of the 
United States to so amend existing railroad legislation that the 
roads may be relieved of prevailing compulsory regulations, ad- 
mittedly a factor in the high operating costs, and permitting 
them equal privileges in meeting their re-adjustment problems as 
are accorded to other industries and thereby to afford to all the 
industries such substantially reduced transportation rates as are 
necessary to insure a business a return to normal conditions 
and to labor the enjoyment of full time employment. 


AND, BE IT FURTHER RESOLVED, That a copy of this 


resolution be sent to all associations of canners, farmers and dis- 
tributors of canners products with the request that they urge 
upon their representatives in Congress the necessity of this 
action. 


PRESERVERS IN TROUBLE 


Involuntary petition in bankruptcy, Monday, filed at St. 
Louis against Best-Clymer Manufacturing Company, a $3,000,000 
‘subsidiary of Temptor Corn & Fruit Products Company, a re- 
ceiver for which was appointed Saturday, February 18th. 


WHY PRICES OF INDUSTRIAL SECURITIES IMPROVE 


A. E. Masten & Company, Pittsburgh, says: 

The report of a number of corporations showing the result 
of operations in 1921 were published this week. It was the rare 
exception where one of them showed improvement over 1920. 
At the same time charges to depreciation of plant, and the mark- 
ing down of inventories, have certainly placed the majority of 
concerns in stronger shape that they have been in more than 
two years. It is this improvement in financial position that re- 
ceives more attention from the careful trader than the current 
reports of trade conditions and earnings. To some extent this 
applies to the railroads. In a general wavy it may be said that 
corporate affairs have got down to rock bottom, and even only a 
moderate increase in the total volume of business will mean 
more in the matter of operating income than at any previous 
time in several years past. 


‘““‘BLOOD 
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exception, the 
‘*Early’’ sweet we have ever grown. 
Admiral in popularity because of its hardiness and even maturity, 
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TIME EXTENDED FOR FILING CLAIMS 


Bill Affecting Over-Charges of Railroads During the Period of 
Federal Control Becomes Law. 

The President has just signed the bill amending the Trans- 
portation Act of 1920 by extending the time in which shippers 
may file claims with the Interstate Commerce Commission for 
over-charges (above the legal tariff charges) by railroads while 
under Federal control, to two and a half years after the termi- 
nation of such control—that is, until September 1922. 

This extension does not apply to other claims involving the 
character of rates or charges established under the authority 
granted to the Interstate Commerce Commission by law. 

The legislation originated as Senate Bill (C. 621) and, as 
passed by the House, amends sub-division (c) of Section 206 of 
the Transportation Act, 1920, by inserting therein the words; 
“Or, if so claimed in respect of overcharges above the legal 
tariff charge, within two years and six months.” The bill also 
amends sub-division (a) of Section 206 by adding thereto these 
words: “Except that actions to enforce awards made by the 
commission under the provisions of sub-division (c) against the 
agent so designated by the President may be brought one year 
after the date of the commission’s order.” 

CALIFORNIA CANNERS HOLD ANNUAL CONVENTION 
San Francisco, February 20, 21, 1922—Well Attended 
Important Meeting—The Detailed Report. 

By Our Special Correspondent. 


The annually convention of the Canners’ League of California 
was held in the St. Francis Hotel, San Francisco, February 20, 21, 
and was probably the most important meeting ever held by the 
organization. It was the first time that the convention had been 
spread over two days, but even the added time was scarcely suf- 
ficient to accomodate the program that had been arranged. The 
attendance was large and it was remarked that so many men high 
in association work were present that the gathering greatly re- 
sembled a convention of the National Canners’ Association. 
Among those whose presence lent this aspect were Frank E. Gor- 
rell, Secretary, and James Anderson, Vice-President of the Na- 
tional association; Dr. Carl L. Alsberg, former chief of the Bureau 
of Chemistry of the United States Department of Agriculture, 
and now director of the Food Research Institute of Stanford Uni- 
versity; Dr. W. A. Orton, pathologist connected with the Bureau 
of Plant Industry, United States Department of Agriculture, and 


ROGERS Green Admiral; A small seeded, very sweet medium ‘‘Early,”’ 
originated by A. L. Rogers - and immensely popular by reason of 
its fine flavor and the heavy percentage with which its pack runs to P 


TRAINED FOR A PURPOSE 


heaviest yielding medium 
Second only to Rogers Green 


BY AN EXPERIENCED GROWER 


An old time favorite with Canners because of its 
sturdy growth, dependableness as a cropper and lateness of maturity, 
being perhaps the latest of all the sweets. 


ROGERS BROS. SEED CO. 
326 W. Madison St. 
Chicago, U. S. A. 
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$488,631.15 


REFUNDED TO CANNERS 


as a savingin their insurance cost for 
the year 1921. 


Place Your requirements with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


and share in the average annual saving 
of $6.50 per thousand of insurance, 
which has been the actual experience 
of Canners cooperating over a long 
period of years. 


Write 
LANSING B. WARNER, Inc. 


104 So. Michigan Avenue 
CHIGAGO, ILLINOIS 


The Chisholm-Scott Company 
VINER FEEDER 


(WHITE STYLE) 


THE FAST COMING FEEDER : 


Just attach it and keep it oiled 
---it stays on the job. 


403 installed in 1920 and 1921 


It saves your workman’s 
time and expensive shut- 
downs---which means 
your money. 


WRITE US 


71 E. State St. Columbus, Ohio 


With This One Machine 


You Can Fill 


Preserves - jelly - mustard - mayon- 
naise - syrups - apple-butter and all 
similar products. 


Two pistons - one rotary valve- do the 
work and give you— 


Greater accuracy and cleanliness 
of filling than has ever been possible 
before. 


It’s a machine that is made to stand 
up during the strenuous run of the sea- 
son. No breakdowns, delays, loss of 
money and product. 


You ean fill on the same floor where 
your kettles are, or on the floor below. 


Find out all about it 


The Karl Kiefer Machine Co., 


Cincinnati, Ohio.- 
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Prof. C. G. Woodbury, director of the Bureau of Raw Products 
Research, National Canners’ Association. 

The convention was called to order on Monday morning in 
the beautiful Italian Room of the St. Francis Hotel by President 


Elmer E. Chase. He directed attention to some of the activities 
of the League, stating that the executive committee met weekly 
and that much work was done which members scarcely appre- 
ciated, not being in close contact with it. He declared that the 
organization was in an enviable position through its unsolicited 
protest against a modification of the Packer’s Consent Decree, 
its stand being especially appreciated by wholesale grocers. 

The New Sales Contract—Secretary Preston McKinney spoke 
on the new sales contract that had been arranged after much hard 
work and urged that it be adopted. He told of having made four 
eastern trips during the past year, on each of which conferences 
on this matter had been attended. He attended the meetings of 
the Southern Wholesale Grocers Association, the National Whole- 
sale Grocers Association, the Packers’ Consent Decree meeting at 
Washington and the annual convention of the National Canners’ 
Association. 

The secretary took up the contract in detail, touching briefly 
upon the subjects of drafts, insurance, claims, and the like. The 
pro-rata delivery clause came in for considerable attention and 
he explained this in detail. Jobbers, he said, were ready to accept 
the statements of individual packers on pro-rata deliveries rang- 
ing down from one hundred per cent to seventy-five per cent. 
Below that figure they asked for certifiication from the Canners’ 
League. It was decided that this was fair enough and the con- 
tract was adopted without discussion. 

The Work of the Executive Committee. 

F. E. Booth, chairman of the executive committee of thea 
League, made his annual report and outlined some of the prin- 
cipal accomplishments of the cammittee during the past year. 
He told of what had heen done in regard to spinach, how a ruling’ 
had been secured whereby the cut-out weight had been reduced, 

‘ and suggested that this would probably be made even lower. The 
trouble that had been experienced with spinach, he felt, was due 
to the excessive amount that packers had been compelled to place 
in the cans. 

The domestic sales contract was revised, he said, after months 
of effort: the lahel »llowance on all canned products was revised 
and standardized; the re-organization work of the National Can- 
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BETTER BE SURE THAN SORRY 


Microscopic counts on Ketchup and Pulp finished after passing 
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ners’ Association was given attention; State authorities were co- 
operated with on the subject of cannery waste; a sugar pool in 
Cuba was opposed; adverse legislation in the State Legislature 
was fought, and the passage of a lug box bill, to protect cannery 
property, was secured. 

A special meeting of spinach packers, State and federal au- 
thorities was arranged by the executive committee at which new 
rulings in regard to the time and temperature of the cook were 
secured, safeguarding the industry. It met the Industrial Wel- 
fare Commission and secured a change in the method of auditing 
payrolls which saves canners much expense; it assisted in the 
work of getting San Francisco named as a receiving point for 
bids for Army and Navy supplies; placed a cost accounting 
system in the hands of interested canners, and secured from 
Canada a postponement of the enforcement of some regulations 
regarding the labeling of goods shipped into that country. 

The committee assisted in the compilation of pack statistics; 
co-operated in bacillus botulinus investigations; put a tomato in- 
spection system into effect in Santa Clara County and secured a 
reduction of local freight rates. It took a prominent part in op- 
posing the modification of the consent decree; co-operated with 
the University of California in the holding of a canners’ meeting 
last fall; made a special investigation of losses from swells; 
awarded cups and ribbons in a peach growing contest; inaugu- 
rated a machinery exchange bureau for members; took up ques- 
tions regarding tomato standards with the United States Govern- 
meet and succeeded in opposing any changes detrimental to the 
industry. 

This recital of accomplishments during the past year brought 
forth much applausee and expressions of favorable comment. 

Mr. Bentley on the Tariff. 

C. H. Bentley, of the California Packing Corporation, made 
a telling address on the subject of a new American tariff plan, 
declaring that foreign markets must be greatly expanded if the 
pack of California canned fruits and vegetables increases in pro- 
portion to the increase in the acreage. In view of the action of 
foreign governments he said that a tariff on a trading basis was 
essential. Some countries are shipping canned foods into this 
country practically free of duty, while a prohibitive tariff is placed 
against canned foods from the United States. Japan, for in- 
stance, has been shipping canned crab into this country free of 
duty, but canned foods from the United States shipped into Japan 
pay a duty of more than forty per cent. A proposed tariff on 


LIVINGSTON 
SANITARY TOMATO 
WASHER 


FOURTEEN FACTORIES 

T. A. SNIDER CATSUP CO. 
EQUIPPPED WITH THESE 
WASHERS 


We are now making a corrugated 
Drum for our Washers, for hand 
peeled tomatoes, guaranteed not to 
cut skin of solid tomatoes. 


through this Washer show that it removes practically all of 
the material forming a high mold, yeast and bacteria count as 
well asthe grit, and at the same time not injuring the healthy, 


clean meat of the tomato. 


You owe it to yourself to 
investigate. Write us today. 


SUPERIOR BOILER WORKS 


Marion, Indiana 


Eastern Agents 


S. 0. RANDALL'S SON 
BALTIMORE, MD. 


Central Agents 


H. LANGSENKAMP 
INDIANAPOLIS 


: 
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Leonard’s 


The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
CHICAGO 


H. D. DREYER & CoO., Inc. 
MANUFACTURERS 


canned roons week! BOXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STREETS BALTIMORE, MD. 


Automatic Can Making Machinery 
BALTIMORE, MD. 


THE MORRAL 
CORN HUSKER 
Either SINGLE er DOUBLE 


THE MORRAL 
CORN CUTTER 
Either SINGLE or DOUBLE CUT 


Write for Prices and Further Particulars 


- MORRAL BROTHERS 
PATENTED MORRAL, OHIO 
BROWN, BOGGS CO., Ltd., Hamilton, Oat. 
Sole Agents for Canada 


PATENTED 
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that their business would be ruined. 
The Food Research Institute. 


Dr. Carl L. Alsberg, director of the new Food Research In- 
stitute at Stanford University, secured through the efforts of 
Herbert Hoover, told of the manner in which this institution 
was founded and of what it hoped to accomplish. Food research, 
he said, had been carried on largely in the past from the stand- 
point of the producer, and was limited in its scope. The Govern- 
ment has no national agricultural policy, but is working along 
group lines. The subject of nutrition, he said, has never been 
taken up as a mass proposition. It is proposed to make investi- 
gations which will enable experts to answer some of the ques- 
tions about the production and distribution of foods which could 
not be answered during the war. The United States is a heavy 
producer of food per capita, he said, but not per acre, getting 
great results through the use of machinery. 

The Election—The report of the nominating committee was 
next presented and directors were chosen as follows: Elmer E. 
Chase, of the Chase-Richmond Co., San Jose; F. A. Wilder, Pratt- 
Low Preserving Co., Santa Clara; W. A. Gellersen, Libby, Mc- 
Neill & Libby, San Francisco; R. M. Barthold, California Packing 
Corporation, San Francisco, and C. E. Hume, of the G. W. Hume 
Company, San Francisco. The report of the committee was unan- 
imously adopted. On motion of F. E. Booth the by-laws were 
amended so that the secretary might become a vice-president, 
making three in all, a suggestion that was adopted. 

Monday Afternoon Session. 

In opening the afternoon session, president E. E. Chase 
stated that this would be given over to practical work. He de- 
clared that canners must co-operate with growers to get quality 
and that all who handled canned products must learn to recog- 
nize quality. Instances were cited by him of visiting grocery 
stores in various cities and purchasng the “best canned fruits”, 
his purchase ranging from seconds up. Retail clerks, he said, 
knew almost nothing about grades. The pack of California fruits 
has been standardized but the distributing trade knows little 
about the various grades and the consuming public even less. 

Standards—The subject of standards having been introduced 
a talk on this was made by F. A. Wilder. He stated that the 
standards adopted a year ago had proved very satisfactory to 
all concerned and that practically no question has been raised 
anywhere in regard to them. He suggested, however, a few 
clarifying changes which he felt would be of advantage in making 
descriptions a little clearer, and which had received the recom- 
mendation of the executive committee. These were adopted and 
read as follows: : 

Whenever the word “blemishes” is used in the booklet sub- 
titute therefor the following: 

“Serious blemishes for the grade.” 

For example ,the description of Choice Apricots will read: 
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“Fruit to be of high color, ripe, yet retaining its 
form and free from serious blemishes for the grade, 
halves uniform in size and symmetrical.” The words in 
black are additions. 

On page 2 of General Description of Grades, insert between 
the first and second paragraphs the following: 

“Tt is to be understood in connection with the system 
of nomenclature herein adopted that the grades of the 
different varieties of fruits are to follow as closely as is 
practicable these general specifications together with 
the detailed specifications for each grade and variety; 
and it is to be understood that the words or expressions 
descriptive of grade are used in the following definitions 
with the significance which they generally carry among 

the American Canned Foods Trade. Also, while goods 

for any grade must not be below the qualifications fixed 

for such grade, nevertheless, in comparing a delivery of 

the pack of one season with the delivery of the pack of 

another season, it must be borne in mind that a great 

variation in the quality of the raw material one season 

as compared with another is possible and such variation 

will necessarily be reflected in the quality of the pack of 

each grade of the varieties affected, one season as com- 

pared with another.” 

Cost Accounting—The subject of “Cost Accounting” was 
gone into quite fully by A. M. Lester, of the California Packing 
Corporation, who assisted in getting up the system arranged for 
members of the Canners’ League. This system apparently met 
the requirements of the trade since no suggestions for improve- 
ments were forthcoming. 

F. E. Booth led the discussion on “Swells, Springers and 
Leaks” and expressed regret that M. J. Sullivan, general man- 
ager of the American Can Company in this district could not be 
present, owing to illness. He stated that the can making inter- 
ests hold that about ninety-nine per cent of the trouble is caused 
by imperfect double seaming and called for a general discussion 
on the subject. 

George H. Hooke, who has been in the canning business in 
this State for more than forty years, and who characterizes as 
being young in the business those who have been in it for less 
than twenty-five years, declared that in the old days there was 
but little trouble. Coincident with the introduction of the paper 
gasket trouble commenced, he said, and his claim for swells 
jumped from an average of about $500 a year to about $12,000 
in 1918. He expressed the opinion that the paper gasket and 
poor tinplate were joint factors in bringing about recent troubles 
and suggested a trial pack using both paper and composition 
gaskets. The quality of tinplate is declared by can makers to 


be satisfactory this year and belief was expressed that some of 
the troubles of canners would be definitely located this season. 


( Continued Next Week ) 


CANNED TOMATOES ALMOST GONE! 


An actual canvass completed February 10th has shown stocks of canned tomatoes in first hands in the east to be 
less than one fourth of a car for each of the carlot buyers in the territory which said first hands serve, or only 


ONE FOURTH AS MANY AS ON DECEMBER 10th, 


At the same time there is every indication that stocks in second and third hands are materially reduced also. Do 
you realize that at this rate stocks in canners hands will be completely exhausted in less than thirty days ? 


THIS WILL NEVER DO ! 
Canners who still own tomatoes owe it to the trade at large to distribute the sale of their present insignificant hold- 


ings through a four and five months period in an orderly and business like manner. 
speculative prices are almost sure to result and great harm will be done—Advertisement. 


If they clean out in thirty days 


STRING BEAN CUTTERS, also cuts Okra, Peppers, Rhubarb 
PINEAPPLE MACHINERY,—Peelers, Corers, Sizers, Slicers 


CAN TESTERS, For all sizes upto five gallon cans 
Built by 


E. J. Lewis, 


OY 


Middleport, N. Y. 
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A Cameron Machine asks no indulgence; 
stands up to its job. Sa am 


IT WILL HELP YOUR BUSINESS 


83 Lockseam Body - Maker with 
Soldering Attachment. 
150 can-bodies per minute 


CAMERON CAN MACHINERY Co. 
240 N. Ashland Ave. 


Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributer are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


Patented in U.S. 
Canadaand France 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 
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A SERMONETTE FOR CANNERS 


CHARACTER IN THE CANNED FOODS LABELS. 


commend it, it is not important that it shall have 
other commendation, character being all sufficient. 
If the canned foods label possesses that subtle thing 
called character it need not be artistically beautiful. 
Having character, the canned foods label may from an 
artistic point of view be hideously ugly, and yet it shall 
have a charm far more attractive than mere artistic 
beauty would be capable of imparting. Character is of 
itself beautiful, requiring no artificial adornments or 
embellishments. A canned foods label may have every- 
thing of artistic beauty to commend it, but if it be lack- 
ing in character it shall fail of the commendation of 
those to whom it makes its appeal. So, the prime 
requisite in the canned foods label is character, which 
brings us to the point of answering the question you 
would ask—what is character in a canned foods label 
and of what elements is it compounded? The answer 
will be simple enough for it need not be abstrusely 
metaphysical; indeed it may be described in very simple 
terms such as a child would understand. 

In one’s ordinary personal relations one distin- 
guishes readily enough between the man of character 
and the man of no character, the former drawing us 
irresistibly towards him, the latter repelling us. The 
man of character will not be found wanting in the fa- 
miliar homely virtues, nor will the man of no character 
be found wanting in the familiar commonplace vices; 
and the one is nearly always readily distinguishable 
from the other. Character may not be artificially im- 
parted to the canned foods label. Artistic effects and 
adornments may give to the canned foods label a semb- 
lance of character, but the substance of character 
which it is desired the canned foods label should have is 
always derived from the product upon which the label 
appears; for if the product be itself without character, 
the label would fail of the mightiest effort it could 
make to impart character to it. It was Rabelais who 
said, “It is not the dress that makes the monk. Many 
are dressed like monks who are inwardly anything but 
monks; and some wear Spanish caps who have but lit- 
tle of the valor of the Spaniard in them.” It is even so 
with many canned foods labels in which the appearance 
rather than the substance of character reveals itself. 
In a previous article we spoke of the dependence of 
canned foods on the label which bespeaks it to people 
saying that canned foods would be produced in vain, 
but for the label which imparts to them the quickening 
and energizing touch, that touch which gives to them a 
“local habitation and a name” and carries them whith- 
ersoever they would go. Inherent in every canned 
foods label is a two-fold responsibility on the one to be 
discharged before the law, which lays inhibitions upon 
it, the other to be discharged before the bar of public 
opinion which lays duties and obligations upon it. If 
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a canned foods label put to this exacing two-fold test 
shall have successfully met the stern conditions by each 
imposed it may then be said to be a label of character, 
for it will have complied with the law in the first condi- 
tion, and in the second condition it will have kept faith 


with the people. Surely, honesty is the prime require- 
ment of the canned foods label that would bé esteemed 
for character. The man of character is known for his 
directness of speech; holding an opinion he gives ex- 
pression to it unequivocally; he scorns to be evasive, 
nor would he stultify himself by deliberate misleading. 
The man of character is a man of courage; so it should 
be, and so it must be, with the canned foods label in 
which character would abide. There are some canned 
foods labels that leave nothing of character to be 
desired, but it is feared there are many more canned 
foods labels in which little or nothing of character 
appears, not that the latter are always wilfully dis- 
honest, but rather that they are lacking in courage, 
in the courage of straightforward statement; they 
prefer to be evasive, deeming it the part of prudence 
to leave certain important, certain essential things 
unsaid; such labels are cowardly. The label of char- 


acter speaks plainly and it speaks fully; and it would 
be gratuitous to say that it always speaks truth- 
fully. The canned foods label of character is always 
unafraid; it walks hand in hand with truth, and, with 
truth, it will survive. It is conscious of a two-fold 
duty ; it would not violate the law, nor would it betray 
the people. The canned foods label of character calls 
things by their right names and avoids the use of un- 
warranted superlatives. A little while ago there fell un- 
der my observation a can of food upon which a coward- 
ly label appeared. This cowardly label bore the legend 
“extra quality,” which was a bare-face1 deception, be- 
cause the food was not “extra quality,” it was at best 
only second quality; certainly it was not “extra qual- 
ity.” A courageous label, a label possessing character, 
would have told the truth about these canned foods so 
as to avoid deceiving the distributer and the consumer, 
each of whom would have a reason for thinking that 
“extra” meant just that, “extra” or “superior” quality. 
Was there a mistake made in the labeling of this can, . 
as mistakes are sometimes made in the labeling of 
canned foods? Not at all. The label, being a thing of 
no character, was brazen enough to declare that the 
inferior food upon which it appeared was what it was 
not and what the canner knew it was not. The canned 
foods label of character derives character from the 
product upon which it appears, and it also imbibes 
character from the canner himself, just as the label 
of no character reflects the absence of character in the 
product upon which it appears and also the absence of 
character in the canner himself. 
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VARIETIES OF TOMATOES. 


DELAWARE BEAUTY 


$ 
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GREATER BALTIMORE........................ 


OTHER SEEDS 


Beet Cucumber Cabbage Pumpkin Squash 
Okra Spinach Caulifiower Beans 
Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landreth’s 
prices will be found as low as such quality can be sold. 


TOMATO—“The Landreth” D. LANDRETH SEED CO., 


BRISTOL, PENNA. 
Price $9.00 per pound Business Founded 1784 The Oldest Seed House in America 


SSIs 
SS 


WL 
Y 
Uy 
Uy 
Ny 


March 6, 1922. eC | 
LANDRETHS’ RED R 
4.50 

3.50 
> 
> 
}] Y 
\ 
| 


THE CANNING TRADE. 


March 6, 1922. 


Wauted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 

FOR SALE—Complete corn canning outfit, wagon scale, ele- 
vator, Model MMA cutters, Ulery silker, Bur nham double cooker, 
Harris Hoist, Zastrow Hydraulic crane, cooling tank conveyor, 
trackage, trolleys, can elevator, conveyor distributor, engines, 
dynamo, motors, etc. New Hartford Canning Co., Utica, N. Y. _ 

FOR SALE .—Bargains in machinery for canning 
corn, peas, string beans, pumpkin, etc. 6 steam en- 
gines, 3 Pohl 35 H. P. gasoline engines, generators, 
motors. Write for price list. S. F. Sherman, Utica, 


FOR SALE—Burt Labelers rebuilt equal to new, 
latest type, up-to-date, $250.00. Knapp No. 2 Label- 
ers cheap. S. F. Sherman, Utica, N. Y. 


FOR SALE—Complete system for conveying 
cans from R. R. cars to second and third floors and 
distributing to storage or direct to fillers. Complete 
automatic conveying system taking crates through 
cooling tanks to warehouse. ving, & out of business. 
New Hartford Canning Co., Utica, N 


FOR SALE— 

1—15 H. P. Horizontal Engine $35. 

1—Blake Pump, 2-inch inlet, 114 discharge $40. 

1—22-inch Burr Stone Mill $50. 

8—32x48 inches Closed Retorts with thermometer 

and gauges $50 each. 
75—Crates for retorts $2 each; 2 crates for each 
retort. 

1—Kern Finisher $100. Allin good order. 

Address Box A-943, care of The Canning Trade. 
FOR SALE—At 50c of actual values to quick buyer. 
1—Hawkins Eight Disc Exhauster. 

1—Sprague Tomato Washer. 

1—40-48 inches Open Process Kettle. 

6—Kettle Crates. 

24—Round Top Factory Stools. 

1—New Pulsometer Waste Pump. 

All like new and guaranteed. Also six dozen new 
“Smiley” Peeling knives. Address Box 62, Blackstone, 
Virginia. 

FOR SALE—2 Invincible Green Pea Separators, 
in good condition, with new belts, picking table with 
only one machine. Address Red Creek Cang. Co., Red 
Creek, Wayne Co., N. Y. 
~ FOR SALE: 

1 Monitor Washer and Scalder. 

1 Anderson-Barngrover Continuous Cooker 
for No. 2 cans. 

1 Premier Peach Peeler. 

1 Premier Peach Washer. 

All brand new and first class condition. 
Box 95, Griffin, Ga. 


Address 


FOR SALE — Morgan 7-track Nailing Machine, 
Motor driven, on wheels. Will equip same with Motor 
suitable for your current. First class condition. $650.00 
_ Motor. Chas. N. Braun Machinery Co., Ft. Wayne, 

ndiana. 


FOR SALE — Squirrel Tomato Washer, Tomato 
Sorting Table, Monitor Thomas Tomato Scalder, Cyclone 
Machine and Pump, Pulp Finisher. 80 Gallon Copper 
Jacket Kettle. Monitor Pea and Bean Cleaner, Ayars 
Pea and Bean Filler. Two retorts 40x60 with cages. 
Address Box A-947 care The Canning Trade. 


FOR SALE—tThe following Tomato Machinery at a very 
low price. All are in first class condition, used for three can- 
ning seasons of about ten weeks each. 

Sprague, Lowe Sanitary Pulper. Sprague, Lowe Tomato 
Steamer. Merrill Soule Four Pocket Can Filler without cooker 
hopper, No. 1 cans. Rotary Tomato Washer—Screen Type. 
Galvanized Bucket conveyer 10’ long 12” Buckets. Two Copper 
Process Tank coils for 6’ tank. S. C. Morris 105 Liberty St., 
Brooklyn, N. Y. 


Machinery— Wanted 


WANTED—Max Ams No. 128-G Double Seamers. 
Address reply to Box A-931, care The Canning Trade. 


WANTED—Two Pod Hullers. We are looking for 
two pea podders. Here is a chance to convert unused 
junk into cash if your price is reasonable. Address 
The Columbus Canning Co., Columbus, Wis. 


WANTED—One 40-inch Rotary Pea Separator. 
One 60-inch Pea Separator and Two Harris Hoists. Ad- 
dress A. K. Robins & Co., Baltimore, Md. 


W ANTED—Two used Pea Blanchers in A No. 1 
condition. Winoir Canning Co., Circleville, Ohio. 


WAN TED—Two 


Advise per- 
forations of screens. Will also buy a few extra Screens. 
Address Box A-932, care The Canning Trade. 


WANTED—One 40x72 closed retort with 3 crates | 
thermometer and gauges. Must be in good condition. 
Red Creek Cang. Co., Red Creek, Wayne Co., N. Y. 


WANTED—1 Pea Cleaner, small size. 
1 Monitor Pea Grader. 
1 Blancher and Washer. 
1 Seven Pocket M. & S. Corn Filler. 
1 Pea Filler. 
1 Corn Silker. 
Green Pea Elevators. 
Address The Frankford Cang. Co., Ltd., Box 658, 
Trenton, Ont., Can. 
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FOR SALE—A fully equipped modern Canning Plant, 
located in the heart of the canning trade in the extreme South- 
land; factory 300 feet long by 75 feet wide, with modern 
machinery throughout equipped for canning shrimp, oysters, 
and sweet potatoes. An inexhaustible supply of shrimp, and 
oysters available to operate the plant nine months of the year. 
Plenty of competent labor, and the best opportunity for mak- 
ing money offered today in the canning trade. This plant and 
the lands and everything in connection with it can be bought 
for $20, 000 cash. The land and foundation are worth more 
than that. Address P. O. Box 34, Biloxi, Miss. 


FOR SALE—Canning factory, Federica, Del., on the Murder- 
kill River and new State highway Includes large factory build- 
ing and two large warehouses and all improved machinery in- 
stalled for the canning of tomatoes and pears. The plant is sit- 
uated in the best fruit belt of the State, and peas, corn, tomatoes, 
berries, apples and pears can be secured in large quantities for 
the operation of the plant. This is the old established business 
canning the Blue Hens’ Chicken Brand. Also several cars No| 3 
and No. 10 Continental Sanitary Cans in Cases. J. S. Rey- 
nolds & Co., Frederica, Del. 


FOR SALE—A modern Canning Plant, situated in 
the most productive farming and fruit growing county 
in Western New York. Located on railroad and State 
Road Trunk-Line. Five new buildings constructed of 
cement: blocks and equipped with canning machinery. 
Labor supply excellent. Address Box ae care The 
Canning Trade. 


FOR SALE—Cannery located eight miles east of 
Milford, in a section famous for tomatoes and fruit 
growing. Capacity 10,000 cases, 3-pound can. Mod- 
ern machinery, in good order. For price and terms ap- 
ply to William R. Murphy, Milford, Del. 


For Sale—Miscellaneous. 


FOR SALE — Registered TRADE-MARK for 
Baked Beans and Pork and Beans. Used successfully. 
High class selling design. Very reasonable for quick 
sale. Kirchner, 6142 S. Sacramento Ave., Chicago, Ill. 

FOR SALE—12 new 40-gallon Tilting Copper 
Jacketed Kettles, complete with stands, $115.00 each. 
Address Box-A-953, care of The Canning Trade. 


For Sale—Seed 


FOR SALE—Narrow Grain, Maine Style Ever- 
green Corn Seed, 1921 growing, high germination ; sam- 
ples and price on application. Address H. C. Heming- 
way & Co., Syracuse, N. Y. 


FOR SALE—650 bushels very fine quality Alaska 
Seed Peas, field rouged, hand picked, high germination, 
exceptional quality. Address Box A-951, care of The 
Canning Trade. 

WILT RESISTANT TOMATO SEED—Produce big crops 
where all other varieties fail. Recommended by all experiment 
stations. Result of eight years’ breeding. Leading canning 
varieties. Wire. or a for circular and prices. Otis S. Twilley, 


Hurlock, Md. 

FOR SALE—150 bushels Refugee Bean Seed, D. 
M. Ferry stock, high germination. Nothing better 
grown. 12 cents per pound. New Hartford Canning 
Co., Utica, N. Y. 


FOR SALE—50 Bushels Rice S. & S. Alaska Pea 
Seed, 8c potind;: bags extra. N. J. Agr. Experiment 
Station test 98 per cent. germination. C. S. Stevens 
& Sons, Cedarville, N. J. 
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WANTED—Second hand Ayars Tomato Washer 
and Scalder or other good make. Second-hand Ayars 
Rotary Single Filler for No. 3 cans tomatoes. Name 
conditions, price and how old. Address Box A-946 
care The Canning Trade. 


WANTED—Tomato pulp, can use several cars at 
right price; must be good gravity and made from whole 
tomatoes, must come within the U. S. Food Laws as to 
bacteria and mould. D. Canale & Co., Memphis, Tenn. 


For Sale—Factories 


FOR SALE—A small, well located canning plant. In the 
trucking. section of Long Beach, Miss. The place with a cli- 
mate where you can operate twelve months in the year. Plant 
equipment to handle vegetables of all kinds and shrimp and 
oysters. Plant erected only a year ago. The building hold- 
ing the main plant is 45 feet by 60 feet, the boiler house be- 
ing separate from the main building, measuring 30 feet by 
20 fet. This plant can be bought for $5,000 cash. Address 
P. O. Box 37, Gulfport, Miss. 


FOR SALE—Well located cannery property at 
Jessup, Md., with 214 acres of ground, two dwelling 
houses for hands, double garage, wagon scale and usual 
out buildings. An ample acreage of Peas, Stringless 
Beans, Tomatoes, Okra, Lima Beans, Sweet Potatoes, 
Apples and Pears can be contracted for. Jessup is on 
the B. & O. R. R. sixteen miles from Baltimore, and 
has favorable freight rates to all points. Splendid 
roads give canner a large territory in both Anne Arun- 
del and Howard County to draw produce from. An 
atractive price will be named to those interested. The 
Chas. G. Summers Co., Russell and Worcester Streets. 
Baltimore, Md. 


FOR SALE—40,000 cases capacity tomato can- 
ning plant at Stevensville, Queen Anne Co., Md. Lo- 
cated on railroad siding and near small town. Tomato 
acreage obtainable in any amount up to 500 acres or 
more. Will sell reasonable. Address Box A-942, care 
The Canning Trade. 


FOR SALE—Middle West plant equipped for peas and to- 
matoes, located in city 30,000. No labor trouble, has storage 
and equipment for 5,000 ton retail coal business. Factory lot 
290x300 with 300 ft. switch. Farm with 200 acres, sell with 
plant if desired. Farm has record for production of Peas and 
Tomatoes, also is ‘em to house and feed 200 head cattle, 
300 head hogs and 20 horses. The territory surrounding this 
plant will contract 350 to 500 acres each of Peas and Tomatoes. 
Address Box A-938 care The Canning Trade. 


FOR SALE—New canning building, 1% stories, 40’x80’; 
peeling shed 40’x50’, equipped with all new modern machinery; 
Monitor Steam Scalder, Ayars Rotary Filler, Exhauster, Closing 
Machine, Steam Hoist, 3 Iron Kettles, Boiler, Artesian Water, 
Water Tank, Pipe Connections. Located at Smith’s Wharf, Va., 
on Potomac River, 15 miles from Fredericksburg. Sufficient 
local labor to operate plant. Attractive price. Address Cottage 
Packing Company, Montrose, Va. 


FOR SALE OR LEASE—Corn Canning Plant, lo- 
cated in Southwestern Ohio corn belt. Fully equipped 
for operating 1922 season. No trouble to secure acre- 
age or labor. For particulars address Box A-954, care 


of The Canning Trade. 


CANNING MACHINERY 


VEGETABLES: FISH-Ertc. 
A.K-ROBINS & CO. BALTIMORE,MD. 


E FOR CATALOGUE 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED — A man who thoroughly understands the 
manufacture of preserves, jams, jellies and the packing of 
such goods in glass and tins. We require a production man; 
one who has had long experience in this line and can furnish 
proof of his ability to successfully undertake the manage- 
‘ ment of a large plant. In addition to salary, owners will con- 
sider opportunity for applicant to purchase small interest in 
company. Address B-933°care The Canning Trade. 


WANTED—Factory foreman, capable of handling help 
and familiar with the packing of quality vegetables and apples. 
Opportunity to work into position of superintendent. Give 
full particulars in first letter. Address Box-B-950 care The 
Canning Trade, 


WANTED—Salesmen, experienced and of unquestionable 
ability and character, to sell well-known, high-grade line of 
Food Products to Jobbing and large fancy Retail grocers in Ohio, 
Indiana and Kentucky. Preferably one familiar with canned 
vegetalbes and fruits. Address, giving full details of selling 
experience, age, references and salary expected. Address Box 
B-940 care The Canning Trade. 


SITUATIONS WANTED 


WANTED—A group of salting stations to look after. Eight 
seasons experience salting two seasons in the South. Am fa- 
miliar with contracting, making and repacking dill pickles. One 
season making kraut. Good reference. Address Box B-934 
care The Canning Trade. 


LOOK, YORK STATE AND TRI-STATE CANNERS!’ 

Are you looking for a young man thoroughly acquainted 
with the growing and canning of Beets, Tomatoes, . Spinach, 
String Beans and Pumpkin? Well versed on Ketchup. If you 
are, B-935 care The Canning Trade, is on the slate. 

WANTED—Cannery machinist, 15 years’ experience in can- 
ning and can making machinery, seamers, square and round 


—_ Open for position. Address Box B-938 eare The Canning 
rade. 


WANTED—Position as Superintendent-Processor by expert 
in packing all fruits and vegetables, ribbon cane syrup, goods in 
glass, etc. Thoroughly familiar with all machinery. liable 
and dependent and can furnish best of references. Address Box 
B-914, care The Canning Trade. 


' POSITION WANTED—Capable of planning, erecting, equip- 
ping and operating fruit and vegetable cannery. . Reasonable 


salary and bonus accepted. Address Box B-924 care The Canning 
Trade. 


WANTED—Position as superintendent or factory manager 
with can manufacturer. Ten years as factory superintendent of 
firms manufacturing 750,000 cans daily. Up-to-date on factory 
conditions, and solder saving machine of own invention. A-1 
reference. Box B-944 care The Canning Trade. 


WANTED —Position as Superintendent. 20 years’ ex- 
perience canning fruits and vegetables, Experienced in the 
manufacture of all grades of preserves, jams, jellies, tomato 
catsup, chile-sauce, mustard, vinegar, apple and grape prod- 
ucts. Experienced in standardization of operations and pro- 
duction costs. Middle aged. Open for position at once. Ad- 
dress Box B-945 care The Canning Trade. 


WANTED—Position as salesman with an up-to-date can- 
ning concern. Have had selling experience for years traveling 
the wholesale grocery trade of the country. Best of reference. 
Address Box B-948 care The Canning Trade. 


WANTED—Am open for a position with any responsible 
packer of baker beans, catsup, chili sauce and tomato: products. 
I thoroughly understand the manufacture of these particular 
products, having held an executive positon-tor the past five 
years with one of the largest packers in the U. S.- Address 
Box B-953, care of The Canning Trade. 
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Can Prices 


American Can Company 


January lith, 1922. 
American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, fe. b. ship- 


ping points, effective January 11th, subject to change without 
notice: ‘ 


Per M 


THE AMERICAN CAN CO. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can | Company 
Baltimore, Md. 
Prices Quoted on Request 


| 
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CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o.b 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


**** Many 


canners get higher prices for their goods; some few may take less for a- personal reason, bus these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: (})Thos. J. Meehan & Co. 


(*)H. H. Taylor.& Son. 
CANNED VEGETABLES 


ASPARAGUS*—(California) Balte. 
No. 2% White Mammoth.. 4 60 
“Green, 
“White, Large. 4 00 
** Peeled,“ .. Out 
Green, 
White, Medium 
‘Green, 350 
White Small _.. ...... 
“ Green “ 


BAKED BEANSt No. 1, Plain.............. 80 
1, In Sauce........ 80 

“ 2, In Sauce........ 1 20 


“ Cut White 1 00 
Stringless, Sta 1 00 
10, 5 00 


 soaked.......... 1 00 

: “ 2, Red Kidney, Stand... 1 *0 
REETSt —No. 8, Small, Whole.......... 1 60 
Standard," 1 05 


CORNI—No. 2, Std. Evegr., f.o.b. Balto 1 00 
“ gtd. Evgr.,f.0.b.Co.. 9% 

“  §td. Shoepegf.o.b.Co 95 
std.Shoepegf.o.b.Balto. 1 00 

 Ex.8td.Shoepegf.o.b.Co. 1 05 

Fey Shoepeg f.o.b.vo. 1 20 

‘gtd. Maine Style Balto 1 C0 
gtd.MaineStylef.o.b.Co. 95 


“ Ex. Std. Maine Style..... 1 05 
“ Ext. Std. Style f.o.b. Bal. 1 15 
“Extra f.o.b. County...... 115 


“Extra Std. Western........ ..... 


MIXED No. 2—12 a... 1 i? 


BLES FOR SOUPTS “ 10 
OKRA Mp. 2, Standard 
TOMATOES “ 3, 


No.1, EJ Stds. No.4Sieve 980 


“Fancy Petit Pois......... 


" 
IPINACHI—No. 2. Standard... 


24, Cal. f.0-b’coast 


BEANSt—No. 2 String, standard Green 9% 


2. White Wax Standard 1 00 


ex RSs 


CANNED VEGETABLE PRICE&—Continued. 
Baltes. N.Y. 


SUCCOTASH!—No. 2, Green Beans....... 2 00 
“With Dry Beans 1 25 

New York 


SWEET POTATOES}-No. 2, Standard 85 


“No.3 8td.f.o.b.Balto 1 25 


f.0.b.Co. 1 10 
si 98td.f.o.b 80 
“ Std. f.0.b.Co. 4 00 
TOMATOES!-No. 10, Fancy, f.0.b. Bal. Ou 
Jersey, “ Fac’y ...... 
Stand., Balto 4 90 
. Stand., “ Co... 475 
Sani. 5% in. cans 1 45 
Jersey, f.0.b. Co. Out 
Ex. Std., Balto. 1 70 
Stand. “160 
Stand. “ Co.. 150 


9, Stand., 


CANNED FRUITS 


APPLES—No. 10; 5 75 

APPLES! No. ‘Lob. es 450 
)! ‘Balter. 4 50 


“Cala Choice....... 2 35 
BLACKBERRIES§—No. 2, Standard... 1 25 


2, In Syrup.... 1 25 
BLUEBERRIES—No. 10, Maine 


2, Maine 
CHERRIES§—No. 2, Seconds, Red........ 1 50 
White...... Out 
Stand Water........ 
White  Syrup...... 2 25 
Ex. Preserved...... 2% 


Red Pitted............ 


Choice 2 85 
GOOSEBERRIES§—No. 2, Stand. 1 60 
9 00 


PEACHES*—No. 2%, Cal. Stand. L.C.. 2 65 
2%, “ Ex. 8td." ... 290 
PEACHESt—No. 1, Ex. Sliced Yellow 1 60 
Standard White... Out 


Yellow... ...... 

Ex." wee 
ig Seconds, White ..... Out 
No. 3, Standaids, White. 2 00 

Yellow 2 25 

White. 2 50 

Yellow 2 75 


Selected, Yellow..... 3 50 
Seeonds, White...... 1 60 


Yellow... 1 75 

125 

400 
Peeled........... 8 00 


1 35 


(t)Jos. Zoller & Co., Ine. 
New York prices corrected by our special Correspondent. 


CANNED FRUIT PRICES—Continued. 


PEARSt—No. 3, Standards in Water..... 1 75 


(§)Wm. C. West & Co. 


. 2. Bahama Extra Out 
Gra 
2%, Hawaii Sliced Extra 3 00 


Grated Extra 2 25 


10, 
PLUMSt—No. 2, Water. 


Standard Water... 

CANNED FISH 
HERRING ROE*—No. 2, Standard 
LOBSTER*—t-Ib. Flats, 4 doz 


OYSTERS§— 5-oz. Standards 
4o2z. 


Red Alaska, Tall 


SARDINES—Domestic per Case 
F..O, B. Eastport, Me., 1920 my 


California, i ese. 


N.Y 
18% 
2 55 


wr 


& 
R 


a, 


400 2 00 
1% PINE- No Out : 
10 | APPLES 1 35 
3 50 4 26 873 
ul Stand 2 25 2 25 
"Tips White 84 ... 25 
“ Green, 8a... 3 60 ‘10, Shredded Syrup........ Out... 
100 1 10 RASPBERRIES§—No 2, Black Water. 175 2 00 
TOMATO PULPI-No. 10, Standard....... 2% = Black Syrup.. 2 00 
STRAW- No. 2, Ex. Stan. S8yrup.. out 
“standards... ...... 215 BERRIES§— “ Preserved..............220 Out 
Out 5 85 Extra Preserved....250 Out 
Out “  Standard...............160 Out 
Out Out “1, Extra Preserved.....1 30 Out : 
116 Out “1, Preserved...............125 Out 
Out 2 $5 750 
2 30 
Out 1 30 14F lat 175 
1 20 13 00 190 1-25 
Out Out Out 
Out 2 30 SALMON?* 3 35 
“<1, Columbia, Tall... Out : 
PEAS] 2s—No. 1, Sieve......f o b factory Out Chums, Talls............105 100 
160 145 Out Medium Red, Tals... ...... 150 
mustard keyless........ ...... 
30 3 £0 % mustard keyless..............: 
10, Out TUNA FISH—Per case, white 
PEARSt—No. 2, Seconds in Water... Cal. Blug, 
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EDITORIAL JOTTINGS 


A Good Beginning—This is Canned Foods Week, the first 
real, concerted effort ever made by the canners to tell the people 
about canned foods, for it would seem that all sections and ail 
interests are taking some part in this big week. As such it is 
surely a very good start. 


We have frequently pointed out, not with any disposition 
to merely criticise or call attention to short-comings, but for the 
benefit of the industry, that canners as a whole know nothing 
about advertising or the sale of their products; that they have 
paid all and full attention to the improvements in production of 
the goods, the improvement of their factory equipment and ar- 
rangements, but have put not one moment upon the proper, up- 
to-date method of merchandising the products. But it is not 
alone the canners who have put no personal selling effort behind 
the distribution of their goods; the same charge may well be 
made against the handlers of these goods, under the system 
through which they have been conveyed to the consumers. The 
wholesale grocers, as well as the retailers, have done nothing 
towards this end, either. It may be claimed that these two lat- 
ter interests have no cause to boom the canners’ business, and 
rightly so. But these two latter interests know that canned 
foods are among their best sellers, if actually not their best 
sellers, and good business would seem to suggest that such articles 
are worthy of some selling efforts. But the wholesaler, and the 


retailer, would retort that they do not advertise anything; that 
they have their salesmen on the road, taking orders, -and that 
these men are almost continuously given special lists in the way 
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of drives, and they would ask is not this advertising and putting 
sales effort behind the goods? 


We hope that a lot of canners have “worked” their retail 
stores during this week, because if they have they have learned 
a lot. Among other things they have undoubtedly seen these 
“salesmen”—save the mark!—of the wholesalers come into John 
Smith’s grocery, with a cherry “Good morning, John, what do 
you need today?” And John has taken down his list of “‘short- 
ages,” which he had made as the various articles ran low or were 
entirely out, and reads it off, with a note as to the amounts to 
send him in each instance—and the “selling’’ is all done, as the 
“salesman” departs with another cherry “good-bye.” 


So we have the canners, absolutely unused to any personal 
effort to create their market or find buyers for their products— 
always, of course, excepting those few firms that do advertise, 
and who have sales forces which travel the roads—and the whole- 
sale grocers, who aside from the mail order houses, likewise 
know nothing about advertising or salesmanship, and both of 
these forces made a real live effort this week to crawl] out of 
their shells. And as we have said, we think it was a good effort, 
and we predict that now that their eyes have become somewhat 
accustomed to the glaring light of publicity, they will like it, 
seek more of it and put on a real, big, energetic merchandising 
week the next time. They have done and are doing fine work this 
week, considering their inexperience and timidity; it is a splen- 
did beginning and they deserve the greatest credit. 


Lessons to be Learned—lIt is to be hoped that the consumers 
have profited by the week to become better acquainted with 
canned foods, and learned that their daily menus may be changed 
most pleasingly through the use of these ever-ready, wholesome, 
convenient foods. But it is also to be hoped that the canners 
have checked up carefully how they might have done much hetter, 
with experience; how they could have turned the week to their 
advantage in a fine way, if they had only thought of it; checked 
the successes and recorded them for future use, and noted the 
omissions and the things to do next year. That’s the point, and 
if this year teaches the canners the needed lessons, next Canned 
Foods Week will be awaited with eagerness and will find every- 
one of them ready and willing to go in up to his eyes. Take the 
matter of the big Baltimore parade; considering that it was the 
first time on record that the canners ever stepped before the 
public, it was a magnificent success. Quite a number of tie 
canners entered their trucks and of cour-e the supply men were 
there with the support; but the canners were asked to enter their 
pleasure cars, and to take part in the parade—to parade. Well, 
this was an innovation; and to think of decorating their home 
cars to advertise their business! That was against all the rules 
of decorum as set down in this staid old town. But practically 
all of them drove to the foot of Broadway to see how the parade 
was forming—for the day was miserably cold and threatening 
snow, which actually did fall all during the parade. They came 
to look—and remained to parade. For they got the fever; reached 
for banners and streamers, decorated their curs and took part 
in the street parade. It was like taking a cold plunge—fine after 
you got in it, but hard as the duce to start. We are not going 
to spoil next week’s big story of Canned Foods Week, but we 
cite these examples to show how the industry has come out of 
its shell, and to prophesy that it will remain out and continue 
to expand until in a few years from now no one will be able to 
recognize old conditions. This is a prophesy and a warning. Can- 
ned foods are going on to greater things; they have found their 
feet, so to speak, and nothing will now stop them. For the con- 
sumers will be behind the urge and make the canners carry on. 


The Reduction in Freight Rates—Last week we called atten- - 
tion to the splendid effort of the National Canners Association’s 
Freight Rate Committee, and published their brief. Many may 
not have noted that these men found out that it was not all a 
question of willingness on the part of the railroads, but that they 
were blocked from granting the very obvious demands by laws; 
that no one could expect the railroads to bankrupt themselves 
to grant relief to any industry, and yet as matters now stand 
that is just what would happen if they granted the reductions. 
Accordingly, the Canned Goods Exchange drew up and passed 
a resolution asking for the repeal of the laws that created this 
situation. This resolution will be found elsewhere in this issue 
and it, or one similar, should be passed by every organzation 
connected with the industry; as, in fact, should every business 
organization. To continue the present freight rates will paralyze 
all business, and the railroads know this, but can’t help them- 
selves unless the laws objected to are removed. So it is not 
merely a question for the canners but for every industry. 


re ww 
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California Accomplishes Things—As an example of work 
done in committee we recommend the report of the Executive 
Committee of the Canners’ League, as given under the report of 
their annual meeting in this issue. Most conventions and asso- 
ciations have a method of burying anything und everything by 
yeferring it to a committee, where it almost invariably dies of 
neglect. Not so with this Executive Committee, which presents 
a roster of things accomplished of which it may well be proud. 
There are few things connected with the industry in their State 
that the League does not handle as an association, and handle 
well. The League is, therefore, very valuable to the canners, 
as it should be. 

In recent months the Executive Committee of the Baltimore 
Canned Goods Exchange has been doing fine work along the same 
line, and it is a pleasure to record the fact. Doubtless there are 
others, other than the N. C. A. Executive Committee, which of 
course does all the work of the association, and if so we will 
cheerfully give credit where credit belongs. 


Tomato Canners Should Note—In connection with California 
it is interesting to note that that State proposes going into the 
tomato game on a very large scale this year. A report from 
there says that there were about one thousand acres in tomatoes 
last season, but that in 1922 there will probably be ten thousand 
acres set down in tomatoes. Professor Woodbury is now in that 
State, helping on the growers’ problems This would seem to 
indicate that California will again be a factor in the canned 
tomato industry this year. 


Important Note—We want a report of what was done during 
Canned Foods Week in your locality. Be sure to send this to us. 
Otherwise you will be listed with the dead. Make this a personal 
matter. You send in a report, and don’t leave this to a com- 
mittee. Better have two reports than none. We are calling 
the roll: See that you are among “those present” and not 
among the missing. 


NEW CANNERIES FOR THE FIELD. 


Figland Park Canning Co., Pensacola, Fla., have about com- 
pleted plans for the building and equiping of a modern and up 
to date canning plant, and are in the market for prices on the 
various units as well as a complete installation. 
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By W. G. HIER } 
> 
t former chief chemist and district factory supervisorofthe 
TT. A. Snider Preserve Co. of Chicago. 
3 An up-to date book completely covering the manu- | 
3 facture of whole tomato pulp, catsup, chili sauce, tomato 
3 soup and trimming pulp. 
3 New Processes Bottling the same with- 
: Complete formulas out after sterilization. y 
ANEW, simple, accurate, How to pack trimming { 
: pulp testing method. pulp the government will } 
Thescientific preparation approve. 
z of non-preservative cat- Twelve chapters of solid 
sup. meat—no trimmings. 
z $5.00 POSTPAID 
z CASH WITH THE ORDER ; 
ORDER THROUGH ‘The Canning Trade” 
4 
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S. E. COMSTOCK & CO. 
CANNERS 


NEWARK, NEW YORK 


“We approve very heartily 
of what you are trying to do, 


and assure you that we con- 
sider it not only a pleasure, 
but, from a selfish point of 
view, good business to try 
and spread the work”. 


WHEELER SERVICE BUREAU 
280 Broadway, - New York 


We Manufacture 


Dependable Canning 
Machinery 


Pressure Retorts and 


Cooking Kettles, 


Various Sizes and 


Designs 


ROBINS-BECKETT 
CAN CLEANING MACHINE 


This machine removes dirt and rust from tops, 
bottoms and sides of any size can from flats to No, 
10’s, 


Write for general catalogue 


A. K. ROBINS & CO, 


(ROBT. A. SINDAL, Owner,) 


BALTIMORE, MD. | 
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OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 
2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - - MARYLAND 


for PACKERS and 
MANUFACTURER 


| int 
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SMILE AWHILE 3 


Smile! 
Smile and the crew smiles with you, 
Knock and you knock alone; 
For a cheerful grin will let you in, 
Where a knocker is never known, 
—Fore Top. 


The Right Word. 


The new minister had asked Al Jones to lead in prayer. It 
was Al’s first experience, but, not wishing to disappoint his 
new pastor, he complied.. Twenty minutes later found him stil! 
praying. 

The congregation was becoming restless. Finally, from a 
deacon’s pew, there came a loud and devout, “Amen.” 

Unbending his knees the supplicant exclaimed, “God. bless 
you, deacon! That’s the word I’ve been trying to think of ever 
since I started!” 


A girl doesn’t have to submit to being kissed if she doesn’t 
like it. She can eat onions. 


A Test. 
“Is he generous?” 


“Generous? I should say he is! Why, that fellow would 
share his last half-pint with anybody.” 


Experience. 
“Is your beef tender today?” asked the shopping sailor, 
“Sir,” replied the sentimental butcher, “it is as tender as a 
woman’s heart.” 
“Gimme a pound of sausage,” ordered the sailor hastily.— 
Naval Air Current. 


The Last Word. 


“John,” said Mrs. Henpeck, “I want you to take your feet off 
that table.” 

“Mrs. Henpeck,” the grocer answered, “there is only one per- 
son who can talk that way to me.” 

“And who is that?” she demanded, angrily. 

“You, my dear,” replied John, putting his feet to rest on the 
floor. 

“You are leaving town?” 

“For a few days,” said the editor of the Chiggersville Clar- 
ion. “I’m the victim of an unfortunate typographical error.” 

“What happened?” 

“I was commenting on the Christmas shopping crowds and 
said there was a fine showing of our better halves on Main Street 
yesterday.” 

“Well?” 

“Nothing more, except that the printer made it ‘calves.’ ”— 
Birmingham Age-Herald. 


That’s Different Again— 
Senior (to Freshman who has just arrived)—I want to give 
you a bit of advice! 
Fresh Freshman—Awright, but I want to give you some, too. 
“Well, what is it?” : 
“Follow the advice you are going to give me.”—Georgia - 
Cracker. 


The Light That Didn’t Fail. 


From out of Maryville comes the story of a light that didn’t 
fail. The Tribune reports that when a large negro was taken 
before a judge charged with the crime of carrying a half-brick 


- eoncealed about his person, he got off scot-free when he explained 


that he merely wore it to light his matches on when he wanted 
to smoke.—Missouri Notes, Kansas City Times. 


Good Eyesight. 


Onlooker (to grocery man covering the hood of his Ford with 
blanket) —“No use, old man, I saw it.” 

Flubb—Bill seems to be a bundle of nerves. He jumps every 
time he hears an automobile horn. : 

Dubb—Yes; he is giving his wife road lessons in drivirig' their 
new car!—New York Sun. 
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THE CANNING TRADE. 


WHERE TO BUY 


——<«the Machinery and Supplies you need and the Leading Houses that supply them. 


BAROMETERS 
Taylor Instrument Cos., Rochester, N. Y. 
BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


N. J. 
Manty Man Co., Silver N. Y. 
obins Co., 
Blowers, pressure. 


BOILERS AND ENGINES, steam. 


H. W. Caldwell & Sons Chicago. 

Edw. & Sons Co., Baltimore. 

A. K. Robins & Co. Baltimore. 

Louis A. Tarr, Ine., Baltimore, Md. 

Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 

Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers, See Bottlers’ Mchy. 


BOTTLERBS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
BOTTLERS’ SUPPLIES. 
Kari Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
Raltimens Bog Baltimore. 


aper Products. 


Machines, can. See Labeling Machines, 


M4. 


fiber. See Fiber Containers. 
— and Pails, metal. See Enameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 
BUERNEBS, ell gas, gaseline, etc. 
A. K. Robins & Co., Baltimore. 
BY-PRODUCTS, machinery. 
Edw. Renneburg & Sens Co., Baltimore. 
Burning Brands. See Sten nelis. 
Cabbage M: . See Kraut 
Can Conveyors. Conveyors and 


CAN COUNTERS. 
Can Willing Mechines. 
MACHINERY. 


Ams Machin N ‘City. 
Machine Co, Mus, City. 


Slaysman & Co., Baltimore. 

& Co, 4 
Markers. tampers and Markers. 

Can Lacquers. See Lacquer Manufacturers. 


AK Robie 

Sinclair lair-Seott Co., Baltimore. 
Zastrow Machine’ Baltimore. 

Conning Experts. See Consulting Experts. 
Can Openers. 
Stampers. Stam and 

OAN-WASHING 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 
Can Co., Baltimore. 

W. Boyer & Co., Baltimore. 
Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore ’ 
Heekin Can Co., "Cincinnati, oO. 
Can Co., Baltimore. 
Southern Can €o., Baltimore. 
Virginia Can Co., Roanoke, Va. 
Cans, fiber. See Fiber Containers. 

CAPPING MACHINES, soldering. 


Avess Machine Co., Salem, N. J. 
. K. Robins & Co., Baltimore. 


Capping Ma Machines, colderless. See Closing 


Capping Steels, soldering. See Cannery Supls.° 


CARRIERS and Conveyers, gravity. 
H. W. Caldwell & Sons Co., Chicago. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 
Cartons. See Corrugated Paper Products. 
Cm Machin For the aratory work. 
See Pulp Mchy.; for bottling, see Bottlers® 
Mchy. 
Chain Belt Conveyors. See Conveyors. 
Com Se elevating, conveying. See Convey- 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandétte). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


& GRADING MACHINERY, 


ob ine Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 


Cleaning and Washing Machines, bottle. See 


Bottlers’ Machinery. 
Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 


CLOSING MACHINES, epen top cans. 


Ams Co., York City. 
E. W. Bliss Co., 
Cameron Can Mchy Il. 
Seattle-Astoria oy Works. Seattle, Wash. 
Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 


Condens Milk Canning Machinery. See 


Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 
CONVEYORS & CARRIERS, canners. 
H. W. Caldwell & Laon Co., Chicago. 
La Porte Mat & Mfg. Co., La Porte, Ind 
Belt Co. 
. K. Robins & itimore. 


COOKERS, continuous agitating. 


' Ayars Machine Co., Salem, N. J. 


Cookers’ retors. Kettles, process. 
Cookers gad. Fillers, corn. See "Gorn Cooker- 


Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 


F. H. Lan > 


lis. 
Copper Ja ettles, copper. 


CORN COOKER-FILLERS. 
Machine Co., Salem, N. J.- 
A. K. Robins & Co., Baltimore. 

CORN CUTTERS. 

A. R. Robins & Co., Baltimore. 


CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and 
Huntley Mfg. Co., Silver Creek, 
Peerless Husker Co., Buffalo, N. Y. 


= and -Agitators. See Corn Cooker. 
llers 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., ae 
ae a Litho. Co.. Roche N. 
. Ptg. & Litho. Co., Tonio. 
beta See Can Counters. 


Countershafts. See Speed Regulating Devices. 


CRANES machines. 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore 
Zastrow Machine Baltimore. 


CRATES, Iron Process. 
mee, Renneburg & Baltimore 

K. Robins & Co., Balt 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampérs and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 


Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, cern. 

H. W. Caldwell & Son Co., Chicago. 

ee Machines. See Closing Mchs. 
RYERS, drying machinery. 

nae Reaneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 


Engines, Steam. See Boilers and Engines. 
-lined kettles. See Tanks, glase 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., ee 


Factory Stools. See Stoo 
Factory Supplies. See Caney Supplies. 
Farming Machinery. 
Fertilizers. 
NTAINERS fer foed (not her 
metically sealed). 

American Can Co., New York. 
Continental Can Co., Inc., ~ Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 

FIBRE PRODUCTS, boxes, boxbeard, etc. 
Hinde & Dauch Paper Ohio. 
Fillers Cookers. See Corn Oooker- 


Filler: 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem N. J. 

Karl Kiefer ° ‘Machine’ Co., Cincinnati, Ohio. 
Huntley Mfg. Co., Silver Creek, N. J. 
Peerless Husker Aan Buffalo. 

A. K. Robins & Co., Baltimore. — 
Sinclair-Scott Co., Baltimore. 


Wilting Machine, syrup. See Syruping Ma- 
-chines. 


Lan , Indianapolis. 
Robin 3altimore. 
&: Baltimore. 
‘ood Cho Chop 
Friction Pop See Cans, tin 
‘Graders. See SGean = Grading 
chy., 
Fruit Parern, See Paring Machines. 
FRUIT PITTEERS and seeders. 
Huntley Mfg. Co. 
Fruit 
Gasoline Firepots. See Cannery Sup 


time, etc. See Power Plant 


. D. Dreyer & Co., Baltimore. 
Boxes paper. See Corrugated 
3 
meron nh Ve. cago. 
John R. Mitchell Co.. Baltimore. 
y 
Capping Machines, bottle. See Bottlers’ Mchy. ae 
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GEARS, sent. 
H. W. Caldwell & Son Co., Chicago. 


EENERAL AGENTS fer Machinery Mfrs. 
aS K. Robins & Co., Baltimore. 


Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Governors, steam. See Power Plant Equip. 


Grading Mches. See and 
Gravity Carriers. See 
veyors. 
Green Corn Huskers. See Corn Huskers. 
Grown on See Cleaning and Grad- 
n 


Hoisting of Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers ond Viners. See Pea Hullers. 


Hydrometers (for “determining th 
of Syrupers, Brines, etc.) 
Taylor Instrument Cos., ‘Rochester, N. Y. 
HYGRODEIKS. 
Taylor Instrument Cos., Rochester, N. Y. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Cm Exchange, Lansing B. Warner, 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
¥. H. Langsenkamp, Indianapolis, Ind. 


Sars, fruit. See Glass a, etc. 
Juice Pumps. See Pum 

Kerosene iT Burners. Burn 
Ketchup Fillers. See Bottlers’ Mehy. 


KETTLES, copper, — er jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, 
Ayars Machine Co. Salem, N. J. 
A. K. Robins & Co. Baltimore. 
Zastrow Mchy. Co., “Beitimore: 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 


LABEL Man 
Co., 
Gamse & Balt: — 
Kittredge Co., Chicago. 
eR & Doeller Co., Baltimore. 
oat Litho. Co., Rochester, N. Y. 
U. 8. Printing & ‘Litho. Co.,, Norwood, Ohio. 


LABELING MACHINES, 
The Fred. H. Knapp Co., N. Y. 
LABORATORIES fer analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 
Molasses Filling Machines. See Filling Ma- 
chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
Packers’ Cans. See Cans 
Pails, tubs, etc., fibre. See Fibre Containers. 


Paper Boxes. See Corrugated Paper Products. 
Paper gg and Containers. See Fibre Con- 


taine 
Paring paves. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, cann: 

Arabol Mtg. Co. Co., ae York City. 

The Fred Knapp Co., Yonkers, N. Y. 
PEA and BEAN SEED. 

Seed Co. 


B. Rice Heed Co., N.Y. 
Bros., Chicago. 


PEA CANNERBS’ 
Ayars Machine Co., Salem, N. 7; 
Huntley Mfg. Co. Silver Creek, 
obins & Co., Baltimore 


Pea Harvesters. See Farming Machinery. 


Frank Hamachek, ‘Kewaunee, Wis. 


Pea Vine Feeders. , 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 

PEELING TABLES, continueus. 
Anderson-Barngrover Mfg. "Tee Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Perforated Sheet Metal. See Sieves and 
reens. 

Picking Boxes. eg etc. See Baskets. 


a Belts and Tables. See Pea Canners’ 
ichy. 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 


PLANT EQUIPMENT. 
H. PWG Caldwell & Son Co., Chicago. 
Power Presses. See Canmakers’ ea Machinery. 
Power Transmission Mchy. Power Plant 
Equipment. 


PRESERVERS’ MACHINERY 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
MACHINERY. 
K. Robins & Co., Baltimore. 
Scott Co., Baltimore. 
PUMPS, air, water, brine, syrup. 
A. K. Robins & Co., Baltimore. 
Ams Machine Co., Max, New York City. 
Retort Crates. See "Kettles, process. 
PYROMETERS. 
Taylor Instrument Cos., Rochester, N. Y. 
REGULATORS, Temperature and Pressure. 
Taylor Instrument Cos., Rochester, N. Y. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Cannery 
Supplies. 
SALT, canners. 
Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 
Sanitary er ag and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Renneburg Sons Co., Baltimore. 
. Robins & Co., Baltimore. 


and Baskets. See Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Caps. 


Sealing Machines, bottle. 
Sealing Machines, sanitary cans. See Closin 
Machines. 


SEEDS, canners’, all varieties. 
D. Landreth Seed Pa. 
Leonard Seed Co., cage. 
J. B. Rice Seed Co., = ridge, N. Y. 
Rogers Bros., Chicago. 
Separators. See Pea Canning Mchy. 
SHEET METAL WORKING MACHINERY. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, cern. 


Huntley Mfg. Silver N. ¥ 
Slicers. fruit and vegetahle. 
cers. 


SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 


See Corers. and 


STAMPERS AND MARKERS. 
Ams Machine Co., Max, New Yorsg City. 
Steam’ Cookers, cofititiuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Covering. See Boiler and 


STEEL STOOLS, CHAIRS, 
STENCILS, marking pote and 
and steel type, burning 
A. K. Robins Co. Baliimore, 
STIRRERS FOR KETTLES... 
F. H. Langsenkamp, Indianapolis. . 

STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, y 
Mfg. Co... ver Creek, N 

A. K & 


ne room, line ‘shaft, ‘etc: See 
ower P lant 
Supply House and General Agents, “(Bee “Gen- 


al 
Switchboads. ‘See Electrical Appliances. 


SYRUPING MACHINE. 


Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Peerless Husker Co., Buffalo, N. 
A. K. Robins & Co., Baltimore. ~*.. 


Tables, picking. See Pea Cannefs’ Mchy. 


TANKS, METAL. 
F. H. Langsenkamp, Indiana 
Slaysman & Co., Baltimore, Md. 
TANKS, glass lined steel. 
F. H. Indianapolis, Ind. 


TANKS, WOODEN. 
W. EB. Caldwell Co., Louisville, Ky. 
can. See Canmakers’ Mchy. 
Index and Recording, angle 
Cos.. Rochester. N. 


Ticket Punches. See Stencils. *s 
Time Controllers, process. Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines, 


TOMATO MACHINERY. 

San Jose, Cal. 
m, N. 

Baltimore. 


A. K. Robins & Co., Baltimore. ~ 
Tomato Seed. See Seeds. 


TOMATO PEELING MACHINE 
National Peeling Machine | Co., San Francisco, 
Baltimore. 
TOMATO WASHERS. . 
Ayars Machine Co., Salem, N. 3a 
A. K. Robins & Co. Baltimore. 


Transmission Machinery. See Power Plant 
Equipment. 


Trucks, gy etc. See-Factory Trucks. 
Tumblers, Glass a8 Bottles, ete, 
Turbines. Blectrical Machinery. 
Variable Speed Countershafts. See See Speed Reg- 
ulators. 
VALVES. 


H. W. Caldwell & Sons Co., Chicago. 

Vegetable Corers, etc. See an 

Veuetable Parers. See Pari Machin 

Viner feeders. See Viners an Hullers. 
VINERS AND HULLEBS. 

Chisholm-Scott Co., Columbus, 0. 

Frank Hamachek, “Kewaunee, Wis. 

Washers, bottle. See Bottlers’ a 

Washers and ‘scalderg, fruit, etc. See ers. 
WASHERS, can and 


Anderso ching Cal. 
Ayars re Machine J. 
A. K. Rob: 


Washin 


See Boxes. 
ding Baskets. See Baskets. 
paper. See Corru rated” 


Machines, can. See Labelling Mchs. 


WYANDOTTE—Sanitary Oleancr. — 
J. B. Ford Co., Wyandotte, Mich. — 
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Windmills and Water Supply See 
Tanks, wood. 
f . Wiping Machines, can. See Canmakers’ Mchy. 
chines, belt drives, etc.). ; 
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4 R Huntley Mfg. Co., Silver Creek, N. Y. 
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SIMPSON & DOELLER CO., 
BALTIMORE, MD. 


CANNED FOODS WEEK 
MARCH 1--8 1922 


MANUFACTURERS OF 
TIN CANS 
CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


BALTIMORE MD. 
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ASSOCIATION 


WRITE NATIONAL CANNERS 
WASHINGTON, D. C., For Particulars. 
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